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Abstract: 

Today, knowledge is considered as a vital tool for the maintenance and development of organizations. In a competitive 

world today, without the necessary knowledge and the creation of new knowledge, the success of the organization will 

not be possible. This paper examines the effect of knowledge management on the three factors affecting the success of 

organizations. These factors include innovation, competitive advantage, and employee empowerment, each of which 

is based on various research in relation to knowledge management. For each of these factors, the dimensions that 

have been used in the various researches have been considered as effective factors, and according to the authoritative 

sources referenced by their definition. In the following, we examine the relationship between knowledge management 

and each of these factors, and for each relationship a hypothesis is presented. At the end of the paper, a conceptual 

model is presented based on the relationship between these factors and knowledge management. 
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1.  INTRODUCTION

Nowadays, knowledge is increasingly known as a new strategy, an inseparable part of the business processes of 

organizations. A well-known paradigm in this regard is that knowledge is the source of power in an organization. 

Based on this principle of knowledge, it must be saved and kept as a competitive advantage to the individual (Amini 

et al., 2015). Over the past two decades, increasing the amount of information in organizations and the need for their 

effective use in organizational decisions has led to the emergence of a phenomenon called knowledge management. 

Four factors contribute to the emergence of knowledge management: 

 

1- Passing from the age of domination of material capital to domination of intellectual capital 

2- Extreme increase in information volume, electronic storage and access to information 

3- Change the age pyramid of the population and the risk of losing organizational knowledge by retirement of 

staff 

4- Specialization of activities (Heidarzadeh and Salarian, 2015). 
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Knowledge management is one of the new concepts in management science and, for the success of current 

organizations, is one of the critical resources, then organizational knowledge should be viewed as a strategic asset in 

the organization (Bollinger and Smith, 2006). The most important capital of manufacturing and service organizations 

is the knowledge that it has access to. Organizations can be the leader and the leader in providing the most, most 

credible and up-to-date human knowledge in their field of business, and optimizing their use, and by capturing 

knowledge, wisdom and valuable added value employees, as well as implementing, Retrieve, maintain and preserve 

knowledge as intangible assets of an organization (Ansari et al. 2012). 

Peter Deraker believes that in a world undergoing change and its security is threatened every day, it is the only way 

to survive, invent and innovate. Today's organizations operate in a highly competitive and highly dynamic 

environment, the most important of which is their employees. The continuity and continuity of the competitive 

advantage of organizations in such a situation is to have knowledge-oriented, creative and innovative employees that 

can create a sustainable competitive advantage for their organization by modifying or knowingly changing their 

functions and processes (Tayyebi and Mirzaei, 2017). One of the factors affecting the empowerment of employees is 

information, knowledge and professional skills (Sepahvand, 2013). Empowering employees is one of the most 

important and effective ways to improve employee performance in the organization. Empowered employees benefit 

themselves and their organizations. For this reason, in today's era, successful organizations have been working to 

empower all of their employees. The task of the manager is also to provide the appropriate conditions for this 

educational process and power generation (Rahimi et al., 2017). Knowledge management can be a facilitator of 

empowerment and improve the quality of manpower through the creation, facilitation and sharing of knowledge and 

information among employees (Madhoushi et al., 2013). Some scholars and contemporary scholars have argued that 

knowledge is a major source of gaining competitive advantage, and in order to achieve organizations with such an 

advantage, the knowledge management process can be considered as a strategic opportunity (Asadbeigi and Vahidi, 

2013). 

 

2. THEORETICAL BASIS OF RESEARCH 

Since the mid-1980s, individuals and organizations have recognized the crucial role of knowledge in competitive 

environments, and in the relatively short time this phenomenon has stabilized its position among wealth resources for 

sustainable competitive advantage. The famous term for introducing this course is "Ideology Economics" (Asadbeigi 

and Vahidi, 2013). Nonaka, and Takuchi believe that from Taylor to Herbert Simon, the organization is seen as a 

machine for processing information. Therefore, useful knowledge was limited to formal and systematic knowledge, 

such as organizational procedures, software, videos, organizational reports, etc., which are computer processing and 

electronic data transmission. But there is another kind of knowledge in the organization that cannot be objectively 

processed, but it is mental. A large part of the knowledge generation in an organization related to the application of 

that kind of knowledge and its transformation into knowledge is obvious. In this process, knowledge is presented in 

both concealed and apparent ways (Khosroupanah and Abravesh, 2012). Knowledge management is a new approach 

to exploiting and developing the capital of an organization with the aim of advancing the goals of the organization, 

and aims at applying existing knowledge in its entirety and incorporating knowledge into goods and services in order 

to enhance basic capabilities and competitive advantage (Rahimi et al., 2017). 

 

1.2. Knowledge Management 

There are a number of writers who believe that knowledge management plays a critical role for an organization in 

order to be able to create knowledge (Nonaka and Takuchi, 1995, Won Krugong, 1998). The goal of KM is to create 

an advantage for the organization by sharing knowledge as a goal and outcome (Rabei Mehdi et al., 2018). Knowledge 

management as a way and practice where knowledge is created, acquired, shared, coded, and used by a capable 
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environment to enhance innovation and organizational performance (Schujahet et al., 2017). In another way, by Safari 

et al. (2014), knowledge management is a process by which organizations cite skills in terms of learning (knowledge 

internalization), knowledge coding (knowledge outsourcing), and the distribution and transfer of knowledge. Is. Choi 

and Lee (2003) consider knowledge management processes to create, share, use and maintain knowledge. According 

to Amini and Jumehzadeh (2015), KM is the selective use of experience from past decisions for present and future 

decisions with the aim of improving the organization's effectiveness. Heidarzadeh and Salarian (2015) define 

knowledge management as an intelligent, efficient and effective set of tools for organizing appropriate knowledge for 

recording, transferring, and applying to appropriate individuals at the right time to develop competitive advantages 

and improve work processes. Knowledge management processes have three critical components: people who have 

knowledge, people who need to use knowledge, and those who need to know to use that knowledge at the right time 

(Gandi, 2004). BHatt (2001) described knowledge management as a process of creating, valuing, presenting, 

distributing, publishing, and deploying. Sanjaghi et al. (2013) identified knowledge management as four stages: 

identifying, producing and acquiring knowledge, organizing and storing knowledge, disseminating knowledge, and 

applying knowledge. 

Knowledge management has many benefits, including quick response to key business implications, identification of 

best practices and cost reduction (Chourides et al., 2003). Rahimi et al. (2017) categorized knowledge management 

into six different processes, which are: 1. Knowledge Creation 2. Knowledge acquisition 3. Conducting Knowledge 

4. Save Knowledge 5. Publication of knowledge 6. Application of knowledge. 

 

1.1.2. Creating Knowledge 

Creating knowledge is a process in which new knowledge is created through four sub processes of the theory of 

organizational knowledge creation on a continuous structure (Schujahet et al., 2017; Nonaka and Takuchi, 1995). 

Internal processes of creation, creation, construction, reconstruction and development of knowledge are known as the 

creation of knowledge (Rabei Mehdi et al., 2018). Creating knowledge is the process of creating new knowledge and 

refers to changing and transforming the skills and knowledge of individuals into established knowledge, which is 

likely to be created by the mechanisms of change. In this connection, Nonaka and Takuchi (1995) refer to the 

knowledge spiral that includes the stages of socialization, blending, extermination and internalization (Asad Beygi 

and Vahidi, 2013). The process of creating organizational knowledge includes the ability of an institution as a whole 

to create knowledge, to distribute it through the organization, and to incorporate it into products, services, and systems 

(Nonaka and Takuchi, 1995). 

 

2.1.2. Knowledge acquisition 

The acquisition of organizational knowledge, the process of developing new information and replacing the information 

contained in the implicit and obvious foundation of the organization (Rahimi et al., 2017). From Daruch (2003), 

knowledge is the process of internalizing new knowledge from outside the organization. This process can be done 

through a series of filters and choices to capture relevant knowledge in order to exclude disturbances from the filter 

(Lee et al., 2016). 

 

3.1.2. Knowledge organization 

The process of organizing knowledge refers to the structuring, listing and formatting of knowledge, and is associated 

with the process of knowledge sharing. The process of organizing knowledge consists of three stages: selecting and 

evaluating, organizing, and re-selecting or screening (Rahimi et al., 2017). 
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4.1.2. Save knowledge 

Knowledge storage is defined as activities for the separation of knowledge within different categories, knowledge 

transfer and knowledge storage in an organization's databases (Rabei Mahdi and others, 2018). Organizations need to 

identify important information and determine the best way to maintain it before they can store knowledge in order to 

retrieve it. Organizations mean information through evaluation, research, and experimentation. The process of storing 

knowledge of technical systems such as records and databases and human processes, such as collective memory and 

consensus, are used (Rahimi et al., 2017). Knowledge storage can be defined as activities that include the separation 

of knowledge in separate categories, knowledge transfer, and the storage of knowledge in the databases of an 

organization (Rabei Mahdi et al., 2018). On the other hand, the storage and organization of knowledge returns to 

accumulation, documentation, categorization, archiving, maintenance and preparation of knowledge in order to 

facilitate, distribute and apply knowledge (Sanjaghi et al., 2013). 

 

5.1.2. Publishing knowledge 

Knowledge transfer consists of providing and collecting knowledge between different knowledge units in a company. 

This is the behavior of employees to transfer their knowledge and insights (Shujahat et al., 2017). Davenport and 

Prusak (1998) define knowledge sharing as a process that forms the form of knowledge exchange between individuals 

and groups. Bartol and Sivastava (2002) also define knowledge sharing as an activity through which employees 

publish information in the organization among other people (Rahimi et al., 2017). Disseminating knowledge, giving 

and collecting knowledge between different knowledge units in the organization. This is the behavior of the employees 

to transfer their insights and knowledge (Shujahat et al., 2017). Knowledge sharing is defined as the level of interaction 

and collaboration within the organization, along with document changes, new ideas, new learning, and any other 

relevant information (Rabei Mahdi and others, 2018). Knowledge diffusion has been defined by Choosinglo, Ayren, 

Carrags and Bilgen (2013) as sharing or distribution (Lee et al., 2016). 

 

6.1.2. Applying knowledge 

Once the relevant knowledge has been distributed, the purpose of the knowledge is to apply it. Personal learning 

processes and new collections are only allowed through the use of knowledge (Rabei Mehdi, 2018). Lee and Leo 

(2010) describe the use of knowledge as a stage in which knowledge users can share their knowledge and share it with 

the publication of published knowledge documents. In this way, information is given in accordance with what the KM 

strategy needs to change. The key to KM is to ensure that the knowledge provided in the organization is useful. 

Effective application of knowledge helps companies increase their effectiveness and reduce costs (Rahimi et al., 

2017). Knowledge application, in other words, internalization of knowledge within the processes of the company, 

from daily activities to the implementation of strategy, from product, processes, to services provided to the 

shareholders of the company (Lee et al., 2016). 

 

2.2. Competitive Benefits 

The term "competitive advantage" was first introduced by Michele Porter in 1985. The new competitive literature 

developed by Sigallas and Economo (2013) has expanded a number of issues related to the definitions of competitive 

advantages that have been available in strategic management literature so far (Lee et al., 2016). Sanko et al. (2000) 

have argued that a company gains competitive advantage in the market when its ratio of economic profit is higher than 

that of other competitors. The competitive advantages of Barney and colleagues (2009) are as the ability of a company 

to create a greater amount of economic value than the economic value created by its rivals (Rabei Mehdi and others, 

2018). Competitiveness is a process in which each institution tries to overcome and overtake it in this way. 

Competitive abilities in today's world have become one of the fundamental challenges of different countries at the 
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international level (Ansari and others, 2013). In another definition, the competitive advantage is the attractiveness of 

corporate offers compared with competitors from the customers' point of view. A number of definitions of competitive 

advantages have been focused on the sources of competitive advantage. 

Rao and Holt (2005) considered four factors for improving efficiency, improving quality, improving productivity, and 

reducing costs for competitive advantage (Lee et al., 2016). The concept of competitive advantage is directly related 

to the customer's desired values. Henry Mintzberg defines a model for a competitive advantage strategy that offers six 

factors for competitive advantage: quality, design, non-differentiation, price, support, and image (Asad Beygi and 

Vahidi, 2013). Ansari et al. (2013) identified the components of the concept of competitive advantage as value 

creation, market orientation, customer satisfaction, recognition of potential power, moving potential power, 

motivation, skill, price, responsiveness, and innovation. Lee et al. (2016) identified factors improving efficiency, 

improving quality, improving productivity, and reducing costs for competitive advantage. In a research conducted by 

Ansari et al. (2013), the competitive advantage is measured based on four factors: innovation, quality, market share, 

and finished price. Based on the above research on the competitive advantage, in this research, factors such as: quality, 

product price, product capability, support, differentiation, and design as the dimensions of competitive advantage have 

been used. 

 

3.2. Staff Ability 

The history of using the term empowerment to industrial democracy and involvement of employees in the 

organization's decision making is under the heading of team building, partnership, and comprehensive quality 

management. This term quickly became the topic of the day in 1980 and was expanded by theorists such as Conger 

and Kanungo (1988), Spritzer (1995), Blanchard (2003), Carlos (2000), and Allan Randolph. Although organizational 

theorists have defined the concept of empowerment in different ways, two general definitions in the literature of this 

discussion can be identified: 1. Empowerment in the sense of power sharing, which is the same employee participation 

in the workplace, and as a process by which this Power is shared among people. Empowerment as a motivational and 

cognitive concept that is based on employee perceptions of their work environment (Sepahvand, 2013). Functioning 

at the center of all activities in the organization determines the survival of the organization (Muthuveloo et al., 2017). 

Empowerment is one of the most important and effective ways to improve employee performance in the organization. 

Empowered employees benefit themselves and their organizations. For this reason, in today's era, successful 

organizations have been working for all their employees to enhance their ability, and the manager's task is to provide 

the right conditions for this training and power generation. Empowerment is a new and effective technique to improve 

the productivity of the organization by utilizing the capabilities of the employees. Having powerful and efficient 

human resources, which are considered to be the foundation of national wealth and vital assets of the organization, 

will have many benefits for organizations, companies and economies (Rahimi et al., 2017). One of the factors affecting 

the empowerment of employees is information, knowledge and professional skills. Boone and Lawler recognize 

empowerment as the contribution of front-line employees to the four elements of information, knowledge, rewards 

and power (Bevin and Lawler, 1992). Organizational and management thinkers and researchers until the 1990s called 

human resource empowerment management actions and strategies such as empowerment and decision-making power 

to lower levels of organization, sharing information staff, and access to organizational resources. This kind of look at 

empowerment is called the mechanical approach. But from the 1990s onwards, organizational psychology experts 

perceive the empowerment of human resources as complex and multidimensional, and distinguish between situational 

characteristics (management actions) and employees' perceptions of these features (Salajaghe et al., 2013). In Connor 

and Kanungo (1998), empowerment dimensions include competency, autonomy, effectiveness, meaningfulness, and 

assurance (trust). According to Thomas and Velthous (1990), Ford and Fettler (1995) and Spritzer (1996), 

empowerment consists of five cognitive dimensions, self-efficacy, autonomy, feelings of effectiveness, sense of 
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meaning, and a sense of trust in others (Aqdasi and Nourouzzadeh, 2013). Dee and Dimmer (2005) describe 

empowerment dimensions as merit, meaningful, effective, and autonomous. In his research, MirMohammadi et al. 

(2014) investigated empowerment with five dimensions of participation in decision making, empowerment, 

independence, competence, and effectiveness. Based on the above research, one can highlight the dimensions of 

employees' capability, which is also used in this paper: 

 

 

 

1.3.2. Self-efficacy 

Competency refers to the person's belief in his ability and ability to perform his work (Rahimi et al., 2017). When 

individuals become empowered, they feel self-effacing or feel that they have the ability and skill to do a successful 

job (Amici et al., 2008). In the psychology literature, this concept refers to the theory of social cognition of Albert 

Bandura (1997), the concept of self-efficacy, personal mastery, and the expectation of work effort (Gorbani Zadeh 

and Khaleghnia, 2009). 

 

2.3.2. Autonomy 

Autonomy or having the right to choose (Thomas and Velthous, 1990) refers to the freedom of action and 

independence of the employee in determining the activities necessary for the performance of their duties. According 

to Whiten and Cameron (1998), self-empowerment means experiencing a sense of choice in initiating activities and 

organizing career activities (Gorban Zadeh and Khaleghnia, 2009). 

 

3.3.2. Accept personal results (Effectiveness) 

The sense of effectiveness is the extent to which an individual has the ability to influence strategic or administrative 

consequences in his or her work (Ash fore, 1989). Empowered people believe they can make changes by influencing 

the environment in which they work or the results they earn. The sense of effectiveness is one's beliefs about his ability 

to change in the desired direction (Jafari et al., 2015). 

 

4.3.2. Meaningful 

Meaningful is the value of the goals of the job, and the personal interest in the job (Rahimi et al., 2017). Activities 

that are meaningful create a sense of purposefulness, excitement, or mission for individuals, and provide them with a 

source of strength and enthusiasm instead of destroying people's strength and enthusiasm (Thomas and Volthous, 

1990). 

 

5.3.2. Trust 

The capable people are confident that they will be treated fairly and honestly; they are confident that the authorities 

will treat them with impartiality (Witten and Cameron, 2011). Trust in the relationship between the secretary general 

of the ministry (trust to employee and vice versa). Having the feeling that the behavior of others is firm, firm, and 

reliable, that information can be viewed with certainty and that it will be carried out on promises, will all be part of 

the formation and development of a sense of empowerment in individuals (Kurd, 2012). 

 

4.2. Innovation   

With the increasing acceleration of the transformations in the current world of the information and communication 

age, due to the volatility and variability of the changes, as well as the changes that are taking place in the countries of 

the world, especially the developing countries, in order to increase innovation, Organizations can improve the quality 
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and cost of services, reduce costs, prevent waste of resources, reduce bureaucracy and.... In the direction of innovation, 

managers, through practical actions, initiate practical programs in organizations and, with appropriate behaviors and 

practices, support the innovations that are carried out in the organization and through employees (Rajabi Farjad, 2016). 

Innovation An incremental consideration in the critical role of immunization has the competitive advantages of the 

current market. A review of innovation suggests that it uses different variables to measure the competitive performance 

of a company. 

Technology innovation is referred to as being new in the product and service. In Mute and Tai (2010) and Damanpour 

(1992), innovations are defined as transforming ideas, behaviors, systems, policies, programs, facilities or tools, 

processes, products or services that are new to the organization. In the global definition provided by Gassmannen, 

Honda and Rao (2015), they have the ability to develop innovations that can provide social benefits (Lee et al., 2016). 

Innovation is a new invention of knowledge or the development of new information such as concept, theory or 

hypothesis; in other words, organizational innovation requires the transformation of ideas into a usable organizational 

form, and this idea is used to promote organizational performance (Daman Pour and Others, 2008). Innovation can be 

defined from two sides: the historical aspect and the knowledge-based aspect. Innovation is the creation and 

application of new, innovative products, services, and new in-house processes for customer satisfaction (Merino and 

Lopez, 2017). Its operational definition is based on new products in terms of characteristics and applications, and the 

realization of new processes for solving the customer's problem in order to meet the dynamic needs of matching 

shareholders (Shujahat et al., 2017). Innovation can be a new product or service, a new production process technology, 

a new management system or a new structure, or a program or plan related to the organization's employees (men and 

others, 2018). Wang and Ahmed (2005) defined organizational innovation in a wide range of literature. Five are the 

factors behind product innovation, product innovation, market innovation, process innovation, behavioral innovation, 

and strategic innovation. Damanpour and Gopal Krishnan have referred to innovation as programs, policies, systems, 

equipment, services, products, behaviors or ideas for the new organization (Kaya Uzbek et al., 2013). Innovation is 

the development of a product, a set of services, or a new production system that has a limited knowledge experience 

(Damanpour, 1988; Woolf, 1994; Christine and Rainer, 2003). According to Kaya Uzbek et al. (2013), innovation 

involves the development of products, programs or services, as well as a process that involves various stages. In this 

research, the dimensions of innovation are considered product innovation, and process innovation. 

 

3. RELATION BETWEEN RESEARCH VARIABLES AND HYPOTHESIS 

This research aims to examine the relationship of knowledge management with the other three variables presented 

above, namely, staffing abilities, competitive edge, and innovation. So, in the following, we study the relationship 

between these variables with each other and express the relevant hypotheses. 

 

1.3. Knowledge management and competitive advantages 

Source view of knowledge management on gaining competitive advantage is one of the ways to see the relationship 

between knowledge management and competitive advantage. When the knowledge is used properly, the company's 

competitive advantages come from the unproductive, non-public knowledge and things that can hardly be mimicked 

by competitors (Nag and Givaya, 2012). 

Grant (1996), Argot and Ingram (2000), Chuang (2004), Andreyev and Kian to (2012), Lee et al (2016), Mao et al. 

(2016), Rabei Mahdi et al. (2018), Mustafaei Hanjani (2005) ), Karimi Alagheh Band (1385), Kiakajuri et al. (2009), 

Ansari et al. (2013), Asadbeigi and Vahidi (2013) investigated the relationship between knowledge management and 

competitive advantage and concluded that Knowledge management is effective in gaining competitive advantage. 

Therefore, the research indicates the first hypothesis of the research as follows: 
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Hypothesis 1: Knowledge management has a positive and beneficial effect on gaining competitive advantage. 

 

2.3. Knowledge management and staffing capabilities 

Knowledge management can be a facilitator of empowerment and improve the quality of human resources by creating, 

facilitating and sharing knowledge and information among employees. With the process of effective knowledge, 

improved organizational communication and better knowledge sharing among employees, this will improve employee 

training and increase their skills (Madhoushi et al., 2013). 

In researches by various researchers, the relationship between knowledge management and staffing abilities has been 

investigated, among which can be done by Madhoushi et al. (2013), Hosni et al (2016), Ravanpeikar et al. (2014), 

Rahimi et al. (2017), Feyz et al. (2016), Abtino et al. (2012), Madhoushi et al. (2015), Safari et al. (2014), Razavi and 

Kalhornia (2016), Ghorbani Zadeh and Khaleghinia (2009) The subject has been studied and it has been concluded 

that knowledge management affects the performance and staffing ability. 

Based on the research presented above, the second hypothesis of the research is as follows: 

 

Hypothesis 2: Knowledge management has a positive and significant impact on the ability of employees. 

 

3.3 Knowledge and Innovation Management 

Most research has shown that knowledge management can increase customer information and thus lead to the success 

of innovation (Dewar and Dutton, 1986; Cohen and Lewintal, 1990; Davos, 2005; Besadur and Glade, 2006; Nonakou 

et al. 2000). The knowledge-based view of the company's theory puts much emphasis on the development of human 

knowledge that can be used to enhance the innovation performance (Grant, 1996; Kian to et al., 2016). In other 

researches, the relationship between knowledge management and innovation has been studied and it has been 

concluded that knowledge management has an impact on innovation. These include studies by Mardani et al. (2018), 

Trejo et al. (2016), Schujahat et al. (2017), Lee et al. (2016), Kaye Uzbek et al. (2013), Nowak Ki and Bach nick 

(2015), Lee et al. (2013), Barnett and Williams (2014). Accordingly, the other hypothesis of this study is expressed 

as follows: 

 

Hypothesis 3: Knowledge management has a positive and significant impact on innovation in the organization. 

 

4. CONCEPTUAL MODEL OF RESEARCH 

Based on the research presented above and also based on the hypotheses formed for this research, the conceptual 

model is depicted below. For each of the variables in this research, dimensions will be considered, which are done 

according to the dimensions mentioned above and the conclusion made by the researcher. 
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Figure 1 - Conceptual model of research 

 

 

5. CONCLUSION AND SUGGESTION 

In the present study, a conceptual framework based on the relationship between knowledge management and its related 

steps in influencing some of the factors affecting the success of organizations in the turbulent and constantly changing 

world of the world, including employee empowerment, innovation, and competitive advantages presented Is. In this 

regard, it was stated that knowledge management plays a crucial role in the success of today's organizations. 

Knowledge management has a variety of stages, such as knowledge creation, knowledge acquisition, knowledge 

organization, knowledge storage, knowledge transfer, and knowledge utilization, each of which itself has an important 

and influential role in the KM process and eliminates each of them is impossible. Each of the factors influencing 

knowledge management and studied in this study is also considered in terms of the research studies, each of which is 

considered separately, with the most repeated dimensions in the research. Have been analyzed and evaluated. 

Considering the strong and highly documented background in this research on the impact of KM on its various 

dimensions, as well as the need for competitive markets with today's changes, it is suggested that the model presented 

in this study is in organizations that Have a product and market needing creativity and innovation, and reaffirmed the 

use of knowledge management in the success of the organization. This model can also be considered in knowledge-
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based organizations, in which knowledge management plays a very important role. As another suggestion, given that 

the number of factors that are influenced by the role of knowledge management in organizations varies depending on 

the type of organization and activity, the relationship and the effect of knowledge management on other factors studied 

in this study can be considered. They have not been subjected to a more complete and comprehensive model. 
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