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A Survey of Influencing Factors on Customers Satisfaction

(Case Study Melli Shoe Co chain stores in Tehran City)
Ahmad Reza Shekarchizadeh Ph.D.

Shima sadat ghoreishi

Abstract

At this age, business enterprises cannot continue to survive and thrive unless they can keep their
demanding and informed customers satisfied and content. At a time when competitive pressures are
becoming stronger, this issue has become much more critical and important.

At a time when many companies are operating in the red, effective management of customers’ needs,
wants, and preferences have become vitally important. Therefore, quality of services and product the
prioritizing of them on the basis of customers' expectations via measurement of their satisfaction with
rendered services can significantly help the survival of customers in a very turbulent market.

In this research based and empirical article, the importance of various factors on customers satisfaction
and the level of their present contentment with services rendered in Mellishoe co have been identified and
measured.this research with view to the research the model, seven major hypotheses have been
propounded. In order to execute present research descriptive measurement of research method has been
used. Statistical group is containing all of the major customers (distribution agencies) of products of
MELLISHOE co. We selected the whole of statistical group as our statistical samle with considering
some factors such as the group volume and importance of the customer's ideas and so on. Then we sent
Y3+ questionnair to the addresses of these customers of MELLISHOE co. and finally we recived 195
guestionnairs. (Filled by 195 customers). Collection of data of this research was performed through the
using of questionnaire and existing documents and after the collection of the all questionnaires and
scoring them, resulting data was evaluated with using descriptive and inferential statistical methods.
Overally ; the results showed the major hypothesis of the research is confirmed at 95% confidence level.
That is , the customers ideas utilizing of price , quality, variations in model, variation in color ,brand
,behavior of seller and place factors in increasing the customer satisfaction of MELLISHOE co. is
effective at the acceptable condition.
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