
 
 

 

 
ssys.2023.2872.3095/10.22034

 

                                                           
 

 

 

E-mail: Mostahfezianmina@gmail.com 
  

 

 



 
 

                                                           
 Chelladurai 
 Snell 
 Margherita 



 
 

                                                           
 Li 
Mboli 

 Geng & Du 
Haaker 



 
 

 

                                                           
Dwivedi 
Olson 

3 Yilmaz 
4 Lumpkin 
5 Singh & Hess 
6 Li 
7 Vial 
8 Kozarkiewicz 



 
 

 

 

 

  



 
 

  

    

 

 

 

 

 

 

    

    

   

  

    

   

     

  

  

  

  

    

   

   

  

  

  

                                                           
1 long & Johnson 



 
 

  

  

  

 

 

                                                           
1 Merriam 



 
 



 
 



 
 

 



 
 

                                                           
1 Chelladurai 
2 Snell 
3  Li 



 
 

.

                                                           
1 Haaker 
2 Dwivedi 
3 Olson 



 
 

 

 

 



 
 

 

 

 

 

 

 

 

 Chelladurai, P., & Kim, A. C. H. (2022). Human resource management in sport and recreation. 
Human Kinetics. 

 Dwivedi, Y. K., Ismagilova, E., Rana, N. P., & Raman, R. (2021). “Social media adoption, usage and 
impact in business-to-business (B2B) context: A state-of-the-art literature review”. Information 
Systems Frontiers, 1-23. 

 Geng, T., & Du, Y. (2022). “The business model of intelligent manufacturing with Internet of 
Things and machine learning”. Enterprise Information Systems, 16(2), 307-325. 

 Haaker, T., Ly, P. T. M., Nguyen-Thanh, N., & Nguyen, H. T. H. (2021). “Business model innovation 
through the application of the Internet-of-Things: A comparative analysis”. Journal of Business 
Research, 126, 126-136. 

 Kozarkiewicz, A. (2020). “General and Specific: The Impact of Digital Transformation on Project 
Processes and Management Methods”. Foundations of Management, 12(1), 237-248. 

 Li, L., Su, F., Zhang, W., & Mao, J. Y. (2018). “Digital transformation by SME entrepreneurs: A 
capability perspective”. Information Systems Journal, 28(6), 1129-1157. 

 Li, X., Liu, H., Wang, W., Zheng, Y., Lv, H., & Lv, Z. (2022). “Big data analysis of the internet of 
things in the digital twins of smart city based on deep learning”. Future Generation Computer 
Systems, 128, 167-177. 

 Long, T., & Johnson, M. (2000). “Rigour, reliability and validity in qualitative research”. Clinical 
effectiveness in nursing, 4(1), 30-37. 

 Lumpkin, G. T., & Dess, G. G. (2004). “E-business strategies and internet business models: How 
the internet adds value”. Organizational Dynamics, 33(2), 161-173. 

 Margherita, A. (2022). “Human resources analytics: A systematization of research topics and 
directions for future research”. Human Resource Management Review, 32(2), 100795. 

 Mboli, J. S., Thakker, D., & Mishra, J. L. (2022). 
system for circular economy business model”. Software: Practice and Experience, 52(3), 772-787. 

 Olson, E. M., Olson, K. M., Czaplewski, A. J., & Key, T. M. (2021). “Business strategy and the 
management of digital marketing”. Business horizons, 64(2), 285-293. 

 Singh, A., & Hess, T. (2017). “How chief digital officers promote the digital transformation of 
their companies”. MIS Quarterly Executive, 16(1). 1-17. 

 Snell, S., & Morris, S. (2022). Managing human resources. Cengage Learning 
 Vial, G. (2019). “Understanding digital transformation: A review and a research agenda”. The 

journal of strategic information systems, 28(2), 118-144. 
 “The impact of internet of things self-security on 

daily business and business continuity”. In Research Anthology on Business Continuity and 
Navigating Times of Crisis (pp. 695-712). IGI Global. 


