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Abstract

Women's sports brands compete with the male-dominated sports industry. In
order to improve this area, the level of awareness and ultimately the special
value of the brand, a better understanding of the brand name in women's sports
is necessary. Therefore, the purpose of this research was to model the factors
affecting the personal brand of elite female athletes. The research is applied in
terms of purpose, descriptive-analytical in terms of method, and exploratory
in terms of implementation method. The process of interviews continued until
the data reached theoretical saturation in the qualitative section, and 17
interviews were conducted with experts, including female Olympic athletes,
Asian Games and experts who somehow had clear records in the field of
women's professional sports and its branding; Done. Since 98 parameters were
identified in the qualitative study, 5 samples were considered for each
parameter using Mueller's thumb sampling method and finally the sample size
equal to 490 people was selected as available. In order to check the fit of the
path-structural model, PLS software was used. The results showed that the
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theoretical model of the personal brand of female elite athletes has a good fit.
Meanwhile, the effectiveness of intervening factors (p=0.686) compared to
the effectiveness of causal factors (f=0.207) and contextual factors (p=0.157)
in effective strategies on promoting the personal brand of female athletes. Elite
was more, which shows that the promotion of the personal brand of female
athletes is more dependent on the interventionists than environmental and
causal factors. According to the results, it can be said that the personal
branding of elite female athletes is influenced by complex factors and
conditions, and athletes, managers and sports marketers can create a market
of customers and fans by paying more attention to these factors. Earn stable
income, maintain reputation, popularity and self-esteem.

Extended Abstract

Introduction

Nowadays in the sports industry, brand managers and agents are often
responsible for managing athletes’ brands and helping them create
opportunities to develop their brands and increase their fan base. In this way,
managers, agents, and sports marketing companies need to provide effective
ways to help athletes create and develop their personal brands. On the other
hand, athletes should strive to develop relationships with fans and create a
strong personal brand through effective strategies and better management.
Brand, branding, and brand management are not new concepts in sports
management, but the concept of athlete branding and female athlete branding
is a new area that has recently drawn researchers’ attention. In recent years,
with the emergence of social networks, the need for branding and its
development in women’s sports has also arisen. Female athletes are no longer
just symbols of accepted social roles such as mothers and daughters (Sherifler
et al., 2016). Additionally, in recent years, while professional female athletes
are creating their own sports brands, they are also increasing their fan base for
themselves and their teams. The review of literature in the field of marketing
and particularly branding in sports shows that developing a plan and strategy
for branding professional athletes is essential because it increases fans’
attachment to their favorite athletes. Famous companies also aim to sell more
of their sports and non-sports products by supporting professional athletes. In
fact, in today’s highly competitive sports industry, athlete branding has
become a fundamental task for both athletes and sports organizations. Based
on these issues, sports managers and marketers should provide suitable
strategies to promote the comprehensive personal brand of Iranian elite female
athletes and not focus solely on outcome-oriented professional sports, in order
to create professional athlete branding.

Method

This is an applied study in terms of objective, descriptive-analytical in terms
of method, and sequential exploratory mixed-methods (qualitative and
quantitative) in terms of execution method. Data were collected through semi-
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structured in-depth interviews. The interview process continued until
theoretical saturation was reached, and in the qualitative section, 17 interviews
were conducted with experts, including female athletes from all Olympic
periods, Asian Games, and experts who had clear records in the field of
professional women’s sports and branding. The statistical population in the
quantitative section consisted of female athletes. To determine the sample size
in the quantitative study for the purpose of testing the theoretical model, a
sample size estimation method based on the quantitative analysis method,
which is known as the Muller's thumb rule, was used in the qualitative section.
The sample size was considered to be 490 persons and the convenience
sampling method was used. The face validity and content validity of the
guestionnaire were confirmed by 8 sports management professors, and the
Cronbach's alpha coefficient was 0.88, indicating high reliability of the
guestionnaire. Path-structural modeling was used to test the research model,
and the PLS software was used to assess the fit of the path-structural model in
terms of reliability, internal consistency, convergent validity, and discriminant
validity.

Findings

The results showed that the theoretical model of the personal brand of elite
female athletes has a good fit. Among them, the effectiveness of intervention
factors (B = 0.686) in effective strategies for enhancing the personal brand of
elite female athletes was higher than the effectiveness of environmental
factors (B = 0.157) and personal factors (f = 0.207), indicating that enhancing
the personal brand of female athletes is more related to intervention factors
rather than environmental and personal factors.

Conclusion

Based on the results, it can be stated that personal branding of elite female
athletes is influenced by complex factors and conditions. Perhaps this is due
to the fact that women’s sports in the country are overshadowed by men’s
sports, which in turn leads to cultural and social problems such as the
modeling of deviant individuals, daily life busy schedule, lack of sponsorship
in the women’s sector, attention to non-sports personal brands, and the
existence of a sports mafia. It is worth mentioning that in comparing the
effectiveness of personal and environmental factors, the effectiveness of
personal factors is significantly higher than that of environmental factors,
indicating that the phenomenon under study is more influenced by personal
and situational factors than by the environment. Therefore, athletes, sports
managers, and marketers can create a market of customers and fans, earn
sustainable income, and maintain their reputation, popularity, and self-esteem
by paying more attention to these factors.
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JEL Classification: M31, L83, J16, M37



4| Karimzadeh, et al.

Ethical Considerations

Compliance with ethical guidelines: All stages of the research have
been carried out based on ethical standards in the research

Authors’ contribution: All the authors of the article participated in the
process of writing the article

Conflict of interest: this work has not been published elsewhere and
has notbeen submitted to another publication at the same time. Also, all
rights to use the content, tables, images, etc. have been assigned to the
publisher.



“3};4]1.3.5

VECYPIY bl o

VYN K50

-3

AAKAVAVAR;

VECE/AYY :Las!

————————— 08 e e 3 g W3 S, ——

®
.@ YA-) AErE 5l 00 )led Y 6y
=,

ntsmj2.issma.ir

, a"f https://doi.org/10.22034/ntsm;j.2024.2032383.1062
;pi,:ld}/;._‘f_{,. Dall

Sl 40 HICH559 Olgib asd Wi g » J50 oles (Sl

a@.ﬁ:}l:ul{Tg_j;.é»bAéj)}r)lﬁjeu\g Qﬁj«:)f&f{}é};aﬁ.}b
- - ob\j‘..l; [WSe-Y-
Ol ! oblCass c@'})\J N3
-z - =z
J‘j\e&.ﬁlﬂ.\wk’l;}:ﬁbbc :'J"J} )LC} '&Qﬁja};JLfmb .
i iaiad _ *UT Oladotins L
d‘ﬁl ‘:l.v\;,o;u cuA)Lﬂl
Ol ) chgia :wa}:) OQ'QCL;J.J}{)L;}@J{ S S a)fﬂ;‘ul )‘b WS Ao
)lJT el.i..f..}b ‘bng,a;u .»\>|} ‘Lg'i’j)} r}l.& E) &JJ S aﬁj? Jb“:l:_u‘
- < Y=
O el obT s ¢ oSk 30 3kge
e..\&

ﬁ)@l?ch“jP Ot G e & Az Ols o I (L5555 Camteo LB 50 005 (5555 slaki
Siledia ol ra g 5l Coda 1l 03N OB 2555 53 (ol ol 1 (6 OS50 ki 0305 S5 Sl
& el (55575 8 L5 51 563 2)l8 Lo i 3l i3 50 adei IS5 OISl padnd iy e Julse
&L‘MT‘SL&;}L"M\)&:ﬂma\,s\fyuds;u;;wmt?m;f,m.mC\?y'lgufla;?k;,)
3044 L3 g bl iy g O (3l 5 Ol sl o 255 4 p3 S 4 S S Bicalo
B33 oS S > ST dmalr s plonil DT b amLiae WV (6 35 L3l sline ol 5 daddn (6,8 4500
oo bse 0 bl a (ol i glals bl A4S adllas 5 STl sy K85, Ol gL Juls
Sl s 53 Do gty TR L iy 8505 e Sl 53 5 48 3 J55 53 Jge 52801 (5,8 5o
g;&;tcﬁwuwﬁ@s@ﬁ,ag)uuw?wQ;J@,guastgs,,T,;,tj|..u.m
Dl o ase 4 bS i 53 g il (GAuazes ) S g el el Jde Sleslanal b Jgl 2 55 laesls s
@,K.:j),o\,'\iw,‘u:,\sj‘5)23d.u6;\>ow@w.masu@|PLS,l}lrjsjld)ts-usMJAA
G 51 0 jm 4y asns B2 /9A8) Sl s ol 58 108 51 O e o) 93 el 3y 55 5 il 531 5]
w855 Il e Ly Sl ) 5 g0 glas il 53 (B /NOV) gliin; olse 5 B=2/Y+V) o Julge
‘.u“gdis,ula_wJ,,\,;GUQ\JJ.@)L{;;),Q%M.ujéwsg)tw_u\;,w53,{,;:,.3
5 Jolse 8 o a5 18505 Ol bl (G5l p (T OIS 0 S 4 o 5 b ol bn Sl e 5
A3 eJolse 2l 4 b a5 b 50 (B350 QUL 5 O pke OS5 5 035 Slotony Ll 5
N3 gy el 3 5 g g D Lok I e > S 4y 503 ST G 1 Ol g 5 0L e

1 S SRV IR VTS R BV U S SPRUIPHVR TS [PRWLY

M31, L83, J16, M37 JEL gauaab

mina.mostahfezian@iau.ac.ir :J guwe odiws 5 %


http://orcid.org/ 0009-0002-7933-7863
http://orcid.org/0000-0002-0226-6246
http://orcid.org/ 0000-0002-1705-4940
http://orcid.org/0000-0002-3616-4782

VECE ol | 8 oyl | VY Dl | diys cu e )3 p s s gy 5

PRV
Hair,etal., ) o35 3555 GOl gla 215 o 5 ege dhox 51 46 ~ oL a5
35 S p e Oliee 5 elear] glasilis Ol e Cou Ll sladila, s 5 (2018
355 358 elamrl (Gla,lS S 5 e dlab gl 55 05,8 5o b s ods 43 8
IS4 Jsuame Aol 5 DS ol )15 eS8 5 03ls 3 28 5555 da I 13 o
Zhou, B ) iy oo 59,5 4 Ay g 5 S p OV guames Ol gie S aSh Lig) o
O, 8es 5 BT Dasic & Ratkovic, 2022 «Oshiro, et al,, 2022 «l., 2020
B G55 (S5l 085501 (25 sl B35 St 53 6 oo . (1F 1)
OLen 5 sl Arai, et al., 2016) o)\Ka ;5 55 a Gl omlol aib s & o
Gladden & Funk, 2022) 5,5 cbolejle 5 (1FA8 (o, Sn 5 Obs samee ¢1F 1
el o (V144 (O, s 5 S

LeTy5 S Sl 05,5 cn St cins Slm OLIslsa 5 Olrlils O e
e g Jlslgs & (3505 Glaes 5 OGS Sl et nT o Clas
SosTH (VP ek 5 5 ) Sudls Al (6 YL ol s fuusly (S
Gl o ls Jlisa 1,555 6l e e s ¢ Lol 0L o Oyl b sl
o e 5 S LT S, Sl s Jb bl s Ll e ol
analo ) S (13l sloul Eol LB a Ll e dmal 5 O L 5 8 A JLs
14 OS85 55 LBl 42Bls g 55 55 1y L 4 o (13065 S 3 5 08 A IS
@ > Oloj o lgoa a5 AiS sbwl (gysb 1) 35 i L S Lyl 1) Cun iyl
analer 53 15555 agrs 55 6 8 146 Olysd ) my OLEJUS] g S s 505
SuT5las ol Ko e 5 ol 4 3555 Sln 1y a5 a3 dam 5 5 Lo
S5l 55 30 Obben 4 Cod (5208 Sl Bsim jgn 145 o 0 LIS
L 5 Ol d b 8T oils dal gt slowl ol 2By 55 T (g1 05 50 LS 0
.(Lebel & Danylchuk, 2014) 1uS™ oslazal 5 5 aded

53 0T anw s 5 (Gl Sy plorl laeSid [ 4eb L sl sladle b

Sla i 3l Ol g 4 B0 05 0,85, K il 48,5 Sy 50 55 015k B30



\ | d\)w 9 c:\)“.{;

Qobs Sl L) Lisd s 0sls OLES O 25 5 Ol ysle dsle  olazt ol 4 5y
Ly 355 gl iys b p S s 05 0L 5,5 sl gladlo 53 Cpimmen (YA
uﬁj)ji,ag..\::w..a}g.s_,s-Lguv.gj:}sdlﬂo\)\v\éjlaﬁ\})Jb—pc.&;’S@abql
TAF s i€ 6l Bl Sl Caesl L2 gladle 55 OT (g5ledi 5 OU;
Ol g a il on ) Jlm 53 8o ) 5 At dieddMe Ol 5L 550 4 5555 01,1480
YOA b s " a&uls sy oK 0L JiSe Sb,g Sl s Jbe
ESPN 5 JlSs Slo 8 Slisls BT L 0l 51 48 35 JLKw (5 op jodin »
S ol 53 Lshasl 018k B o3 5L 3 oromen (Fink, 2015) ds sy
syl 3555 545 50 aS 55 o555 55 SLELS FFA 5 5 ) gl Lyl 0Ll 3
58 01l 53 LSBT Jlo 55 1y Ol pelaw 3 065 I 55 Sl o i
V) Jle ys SLala ¥ees 51 o ) ga L 0Tk Wl s Slales o méw 5,55,
S Wsg L3 OVFAVE SLals sluws Yo XY 5,5 Slalue JUd 5 Cpimeen A 4S8
Sl 093 o AT 5306 5590 Slilas 55 45 Sl SIS LaLS sl ol o 93 31 b
S5 (5L ol 03100 4 OL5 L Ol o Sl 55 (29590 (3L b 5 nbls 5 g
Foas s M s Gl Sl iae SAY-Y L WS il wily
Las 0Uj g i, o) pesde (Rogers, 2018 Bruce, 2016) 5,15 olazsl OL;
sobaistl 35 4 YA YN gladle u by 8508 Jbo slacslas IS 51t s o /F
AT 55 1 Olimman 55 5885, 06 T3 e 5 b (Thorpe, et al., 2017) Llesls
S35 it 53 i 350203 iy B 6L S oS 055 5ol 5,0 OLKE5,5
3,8 o N bl a5 3550 OB iias oS Slej o IS Hsbay il 2o
So5m ol 33 pom 0315 0 OUT rasl g 5 i el Blod 51 B o Y pans
z2 eSOl Lol UT) 5 S o il olo s Blod 4 Yo Y¥ Jlu 53 065 (ties; 4 015 o0

2l () e B T casls Leblb ) 397 a8 05y e 093 (6 (ko S Ul ol 4

\. Women’s title game holds up in final tally
Y. Nielsen
v. NCAA Women’s Basketball Championship game



VECE ol |0 o)ld | VY Dl LBhys o pde 3 o8 s gy | A

o)l sp 35 5,0 Obliad & Cond 5ol Camdge 53 5188555 0L 0515 L3 L fles
Mogaji, et al., ) Csl odss 55,55 33 015 0 (6 5 Lot 5 i sl slowl 4 i
s 205 355 58555 065 )l B Ll 3550 53 lodsl 3 sla 155 (2020
o il oyl gan S5, 0L (6l s oo il L s O b O oty Sy 4y LT
3,513 54 5 LiL Ol OLL,I5L d\fudﬂé g S ol Ly Lis g5l 5o
bug sl 55 ,&u5,s ob; (Sharifzadeh, et al.,, 2021 ¢Mogaji, 2018)
35 0lgm ol 55 SBauls Olsiea (gylos Sl 5 aailay ¢ 20 S (slaslys
W38 ihs b Ll 2l 5 i a1 Eol S oLeSST

s o)l 4l (sl b b s plp 4 Odewy sl 0L ) 6ok ((MoOgai, 2018)
;,jfp)j:,ya;\sﬂ;‘duﬂgﬁ.mbt;\a:lf&uqu‘my;;,jmp
D13 368 51 VAPY Jl 53 ol ok S5 L a4 85 3505 506 0o Db
;\@,5.4544;;;@@C;bu,;g;s,z;u,ou;‘«{@;wﬁuJ;aj,p.a
U bl ioliamto 4 &S Slasle 5 LS o 5L et b Jbin &S7 il oo
Smabies§ 505 5 il S Lol S Ll (6 805 Jb 3 1 5al 5 U Do
Obje3) 05 jakaa b ) 53 ool | UL g e Ar e (glaald i OLLWL 495
ol Sl 55 Slosr g ool 31 OB (3 pls 55 ol ol il L1 3 glailadl LK 55
Colo Jl o oS asloul 55 (gl > o5, p aS 3 050,885,515
Ol st .(Shreffler, et al., 2016) Lzws 53 555 Slaps 5 255 sl O b slaaly
23618 05,855 Sl M55 bl (S8 5wl e Sl ,K5,5
S gol 5558 Ko s 5 elorml sl a5 ol 8 o9 8l 55 b e elonr! slaeSis
sseb s a3 (SUI Hle Sldlae (Jb Il L(OFAF OLKan 5 0L gases) L,
Slosl 5y e Sl ol asls sy Sl Gladks Ol ge Sa 5, Ob ) eslizal
Combgo 350 ssba il 5 o 00555 065 6,86 &G0 51 b oS 5s (8555 Lolik
s3T5 5 LI b 1 68 51 1531 Lalase 5 (6.8 (6l pb il gl 15 55
Ly p e bolse ollid U ol Guss .ol 038 35 ES 5 5 555 gl p
G303 Cnio (S5l Dlasl 53 i SIS a1 5,55 OB 4§ 53 Sl

OJLIJJJ.)‘)LQ.&A?-JJ‘J)dikl.ﬁch&:&j))ngudﬁﬁdy\&bu\ﬂ.ﬂ@ﬁ:b



q | d\)w 9 c:\)“.{;

5508 oKl 5 Ol le (gl womad a3 o 13 Olsles Lis 5 Cdo J sl
P 53 65 g dal i (63 )8 Sl 5501l (55 2LOLL sle)slin (slaaun 5o 5
S e L5 (558 Ly bl 53 3 3m LIRSl Cys (6,8 00 S8
Sharifzadeh, et al., ) was 13 jlast )5 5558 0L 58 @l 1y s Sloz]
(2021

Sl s2S ple 5 Olnl 5558 Sglize 5 o a4 a5 L Sl i s b
O (b Ly Comnl 5 3505 3525 Ok b gl 457 plalusgione 5 Olades
Ogmon sl 0L 5,55 2815 by Cales (8555 slaatdy 5 ool 53 K055
(b e b ead @15 ooy DU a1 Sn 595 OLLe g8 (0L e Ol 5
125 5 ol S 5587 (gl agll o3I (631015 OLLe g8 (riomed ¢ gou S 4283
DIl (oadd L Jde o lolid & 5L OIS 55 cpl b b 5l eslizal p53) 5 (en
e s Bl 53 (555 S0 sy 4 Gy b a3l B sl e Sl 4 SIS
Jro 5 5L5 LT 51 1S 8 687 o (gl OUSG 5L bl 5 Il 50 51808555 015k
Sl sl 5 e 223 ol oS sl 5 A8l 0 (65 005 2 a3k 3 O ) o
S S oSS

AL OS50 AW 255 Sare 53 HKE 555 (3l Coadl 4 a5 L ol
5 Sate psel bl (2B L 3 0T LS 5 dre g (ahd Ly Sl )
Ly Cobe aie 5s SCaslST Slidod pe byl 05 0Ty IS 31 (slaail s
Geios bl 125 A8 o Ol 93 ) ol anlllan Coenl (55287 Jols )3 51855
5508 Ly sleml p e Jelse olalid b 315 oo OLLLIL 5 0L, ol
LS55 1 p 1 (2Ll LSS5 L 31 OIS b (sladl & 51 2 &S )5
o\,&;j,,dg,\;ﬁatﬁ\ﬁgzwduﬁmﬂ.u,o\,lj-f)\sa@;uuuuﬁolﬁ.u
Al 0 T il sy 5 OLIs b ol g

X3
PSS s T Sl S e 3l gt 3l 5 (63 )8 o i I Sl ko
‘SLA?L.GA Lﬂ}f SleMs ‘SJJTC? uﬁ}) -LJJL:LSA (6»5 3 6-4:5) Lﬁ‘“):"



VECF ol |0 oyled [ VW L] (a9 Ca e 53 cp 6 el Sogy [ Ve

ey 9 Cab aslsl (g ks CL,&lchM:l: Oy b bnabize A0 T 305 5 adl st Lo das
5 b T Glagb (Sl laal adS™ HI88 5,5 0l 5L Jols 08 5 3l aslias VWV S
30 Bl 0T (G5l 5 Ok Gl 555 4l 03 G 4 &S Gl icalo
5 ol 5 Sy 5 aluesls a4 ki 51 besls o 4ST 23w 5.l plosil clazls
33 8 e Ol Jels WS isw o bl amsle cdd eslizal Y, sS
(T et S Sl (s gy Sl 4 J gl gl SLeSS 5 5o slaeal,
02 2031 5 s 5 A Ceend 53 (65 Jue 0505T ula b (oS aalllan 5 45
e oalial ol g e go 28K 0B 4 &S (ST o 2y (Sl 4500
s ad S 5 350 el s gl oleld b A S andlas 45 STl
Mueller, ) 4s 5 8 L 5 16 F4r L ol 4 g0 pomm (315 35 il QA O
o5es Llsy b 3l Y e Sy OT Cale s aslidn p Aol 31 e (1999
Sape 4SS Gsms Sy A )l DL sl WS Ol e e&al
Ol e g ol 4 Jl 5 .u.e(l.]éj slaslas I aaliin Lglmwf g e gawdyd
TSI 5 LS s Gl 35 518 b s e sl 2iellsy S SR 5
Sl Glael CbB las Sler Jold S Sllas e Como ) (V44F)
Olael Cbb Gl bl ol sl Tl oldl LB (g d JUs!
5 Ok 3 Sl GVsb 048,805 plil de 4 baesls Oy b (5 S W s
el (i3 OB WS S i 1 oglite (slaes S L amliae) baosls (5 Sl ki
I LT &K ams ) ghate 4 08 W stialias Lo 5 gl (slaadl Cvo Cpioman LS
035 ) 3 by CoS a5 g s ge 05b50 5 OUT (sl s s S ay 2as5
baosls (3l 5 (g3l 3l ey Oliebl Sl 1.8 813 gy 2 350 s b
Sy 6 el dr (Sloeal 5l oy dosls o gast s Kia sl (65l

). Strauss & Corbin

Y. Rule of thumb

v. Guba, E.G. & Lincoln, Y.S.

¥. Trustworthiness, Portability, Reliability, Verifiability



W[ 0K 503150 S

oo gt o5l)s (S48 03,5 wal b okt 4 (hasg el (b Kiags bl ol
)")CM”‘@;MJQ"L;B"‘&)“L@TWﬁ@w g 3ok b 8 8
S a5 31 03Ul U ool gl iy gin 5 a0l g 5 40 b sl 5
Jete Croy 55 6 pdydlaml Sl glialy 533505 (Cnl ols bl ha 5 e o
plnil OB W phamlian 0SS Ol 5 b ¢35 5 OB A ES 5 5 Lo
S O o (6 5 Dlalllas ¢ Guiod SV s 5348 5 oy g0 Sla s b5 3 S
38 b 55 6 p I B L Lae ploil o )3 Gl (£ 35 g0 Slaul (g 2 5
Gioen 45 Doy gl o o3lial "0 505 T5L UL 2y 3 bl Gl sl et
G ga3 Ol g & |y alian A brambiae (HIIEUS 0L 2 5 5 e el o o
Aol g5 53 LUS S slaas sl Hl 8 suos s s Syse 059y T aold eSSy
IS slaws 9v8 ol 0l 95 cpl 5o auST o Dl g ST sl o0 ol peje, Y Sl
I gl s Saalan 0505150 gLl 05 )Y il Ol 53 onl 53 DB 5 pde
3Gl 2l 2355wl s i 18 AS slael S il T Cowsa
o Ojen 3 oy AoB & (B555 Cy e Lol 51 5 A Lo g daliin s ol g
(el Joba 0 5031 (51523 32 a5y GVL oLl 0liasOLES oS5 55 /M L5 ST T
5 Lalss s 8 oL e gy b oslinal (L lu(s e (s 5Ld ke
Gl a6 mmr lde S5 Sjle 4l ol s SV 5 Gadioss (Sls ke
05037 &KL 1y obtladie 5 (6,8 o5l Jis oS Sl biod 8 (LT ST
el 3 (Gl e ke 51 oy st 4 ST (o S5 Ol ()T
o2l PLS 13300 5 510 Sls lss 31,80 s 65305 Sloar (2bL ¢ 2Ll o

Al

). Re-Test Reliability



VEOF ol |0 oyled [ VW L] a3 ys Ca e 53 5 s Sy gy [ VY

Gk 3 Sl nl 4 05 88555 o s 53 OBl 5 2505 o155 3 el b ltal s
Wsl3 go Bome 4 1y Goioed dnaler b o bae plonil g Salon OISl o7 lao&sl
Cov el e Sl S s Ol 4S8 s o S oSl

.C.M‘OMOJ‘))T\ J)v\.?-).)w)j

S S 3 ey p S 4 ged OB S S L MDY J g

Cled o oy Sl il A dle 3,
SUSS o o pae Jua YV \
335 e s e Jdle ) \fai Y
OVS 5 I 5 e o s Ju vy VY ¥
05 anes Jldly o o5 520 JuY VAT ¥
05 anes Jldly o o5 520 Ju Y VY 0
05 anes Jldly o o5 520 Jlvs VY $
o505 o o ps Juy WO v
VLS5 Jlis o5 puze Ju Y \¥Eq A
VS5 i sh e o8 e Jle ¥ TV q
335 e s e Jle Y VA Ve
335 e s e Jle Y YV N
SMeess o o sae Ju 5 VYV VY
VLS5 dldis (o5 pu2e J ¥ YV Y
Sepadlily o 4208 Ol 5k ey b Ju e YFTA Ve
NECHPRPPN ERCI Ju v Yot 0
N JL vy VY50 V8
N JL vy \Yov W

S sbaasl sl

el ol oé)‘gT Y d‘gu\> B L@_:T Slebs!

S A 45wy p S8 4 e i amer SleMbI LY Ju

s gn wiS Gl s 05 855 sl e Jlab OLT OLBT 5 & (slags 45 05 0L 555 4 )



Y | (J\)&o& 9 o:\}ﬁ;

Sl A3 Sl 05,5 e
VY o ol
\E/OF A a0
AN S Yrs ol heans
VS AV IR
AL Yy -t
WO AV I 5l s
Y¥/Y4 114 Jue o
Y¥/4- \YY JL10 B )Y s il
VA/AA ar JuLYe Yo
VA 54 JLYe 5l iy
£0/0) T JERTEE .
Y/ 174 S e

S slaasl sl

Ghaslas 53 O 5 das o 0L ¥ Jgds o5 sbolen S 1A Al 0 s

b Calgsn 5 5,8 o lsl G ladigw 4 Gl 53 Jalse ) ams b 4 SEIY

W ok a8 8 laalan e 3l (5103 28 b calin poalie oo

(Lol 5 bdgia) 5l 5,188 51 Jols mls ¥ Jyar

P s (o plulis r.,nl&-a) Lus
Cod gdws d};t& éug:ﬁbj.lm (ledb| 6)}[}.’9 )‘ oalail o3 gdos gg}zﬂau B Lﬁ"&" o3 s L‘;IL‘) o gds
M_CA.,...JQl}}b_uijjj&:j\}é():ﬁj.?w‘gl:)nqwdj)ﬂ;}jﬂ&&gwA{Q\jil{f\};\'cjj;};ﬁ;mli
. . pae (O3 ot S (5555 53 WSS el 3 OISl A5 030 0l (e st 3 Ol oS ealizal (s o
oy g ge5n . i e e e il el cales
Ol Ols e s OI5L Bus glile) Chas R Ols e B 4 Sl OLSL B50s S Il s
L;?:Mu.a::.;‘Q\:JAAJwq.fbdl)))):fw}“u.ﬂuzf
Sy S sl 3 01508 e gme ( (S5 0350 b 030 Ladds « S5 S 0350 jomein ( S 0 0
‘ . clf\ila-‘Q)L@,AC]a.uAL/mgL;.Z)'JJL;LAQA.:E}A‘J@)')}&U\)J)uidl>‘¢.!\5Ju<:.~»g$i)')}>jﬁq&
I Ko
eI
Caseds 03 g sbezel LB Ol oo Sl clall 5 Sl (Caad O3 0 SIS S g
. LjLA;q-‘éLhJiL'JjLhJﬁl{CM)bu.a.cﬁr.:ﬁg)bé)})&.é‘g)tgg)laﬁ;;:)\?.{iUt.‘.!)JJ;JSJCJU(?L:ACﬁﬁv\ﬁ
ezl

@u‘kcmé)bggx)bjw)ﬁéux)&)é




VECR ol |0 oyled [ VW L] )ys <o pie 53 op 6 e o9y | VF

R (s plalid woalie) lass
R 3| e g (Pl AU 5l bl ples s s g SG 5 eslinal (O 1 et o3lizul 5 ol Sboe 5 S S 11
(e Pl S S Gl eslinl el olazl slaaSd (555 S DI Kl eslind
Srads b s (IS S il (63 5 sl aass 0sls )13 ds (5 me 53 05 Do s (5 me 5o

et e 5

ol BLOEL s s 6))IJJ» o=l 5! ‘JLL“J‘[J’:'-' Cc\j;'-JJ Olsk 52 Al 58l ‘)ij”ﬁzﬁq;—u
)}Siﬁ:)c\{u;,.a_ojﬁjum;@}; n&ié\.&:wﬁ

Crsemen 5 0352 S

axal=

SbsiS e gl 0o S Sl 5l 55,8 al 0L eleml ol lr (Wil camslr 3 o pums 53
Ol ple gl an g S ol

oo 3 Sele

ol 5

Rl s O3 5l esl B Cale (2555 53 Olpl oGl 032 VL (2555 Eom L3 OlL 1 Cules
Sadla, Colam (s b 5150 5 03 OS5 g ules ol WOISL (35,5 s o35, DU

Ol i > s il I3 OISk S5s

SIS

CA.LL.N;.J} 6)"JJ‘A|J ‘@ O pohs ‘}:—&i‘ A.Al.»f;- L;qu'lab n‘_;br-:' .'\:'J.g J.:.Sj.'f Mwl.m QLA) u.pL,a.:;—‘
S Calss s 3l iy ld 5 sl (6 5 5ead byl ¢ s oy sty 2l

LL.».:)::J&‘C,.&}E

35l o 5SSl ol 58 camal- CE—.N)) ©3ld 5 bLis bl Ol 5 Ol st O s o s ool 5 BbLaS 2058
Ol 5 Olgm 5 103 53 05800 alml (2555 4 01k o5 OIS 55

Sobs Lo ol

Sl il Sl 31 Gl e G s 5 (S a5l s 5 Dl a5 (Sl slaay s alS
Aol Ll

L;Ln«.iﬁ.:}u;,iugj S QV‘}AA«;&)@Q ij)‘ 6|}:N)U..':.Léjjw.)\:sjjgf3’t{ L.<3 le.gﬂ

Sl & polant] td b (gl e Syl olazrl (glaaSi glaos S 5 LWJLIS (g5, LSS s oS jlis o slaz]
gl oSl o b
P Sl Gl A elenrl Pilow a4 ond Sl (olonrl Blas a4 Cond b cplonrl o b 05 2
) Sl o Glasls el olazr] o sn
S s Ao Bl 15 (Kb Sl (K 5 D13 S (Ko b Ols Sl 5 Lan s b Gl
el s Sl (SN (6 S el (2305 b Bl 55 SLadl Sl s s e (LB, 4 Cod Wil s 5 il jadls 5l
iy S IVl I sl 5 ile e
— S b oS sah S Do g x5 3550 Ol (i 53 il 350 ( (S5 0055, alide Olrigl sl 31 0as SN
sla= oo Sldle sy 558 0

e o8 (Dl 5l Chlbe Il e Sl (ol (63les st (Dlild 4 Cond L o (golazel
s Olids cdli coale 4 s bl

S slaasl sl

Sl o gme 4 sie Ol oy e &G 20 8 oo (5 gme IS AS o o

ljze (glawe) Jolss copmrediy (e luli L5l e oSS



Vo | 81, Ken 5 03150 S

P Jsder O g0ty oliigy3T5 8 (slaosls 31 oslizal b laely 5 Las aaly o S alslke

INERV- SO

Goge $IIEUS 4 by s £ g

ORI dsis () cize slad sio ol 4 sia
¥ e
¥ SRS e
> Pl e as JS5 s e ol
v Sak Suss
¥ S S
- - S5, Olsl el X Sogeedidy
v HI0 iy ) .
. o Y Lald 5 b Sl Jolse
¥ 5 sdme
A Wlaye 5yesn Skl SlasdiSs ses St e
¥ Sl & S e 5K (s
0 selerl = Koa b odie
v oLt 2505 5 sle
o RS
5 s Shes S u“‘ff& sl
¥ e 3 Sl ke g S
A\ obls )
o Sl Losr ol
0 R e 0 Sl slasslis ol
0 bl 5 oS 58 S B
o axalr 53 Sy pome 5 025 S
A Y. P gsom

i laasl sl

e (Gioes (&S o slaasl G (Guiod Sl e Ol daily)y (c) skt o
i Ol gy Sl 5 laves ool o s bV IS 2 0 4 G g
(|J;‘9)J)4:.“.;‘}‘9(\j}j)‘}.&.‘wﬂ:ﬂgb&mrﬁubﬂ\)jw&jL(‘j}j)&i‘i«w



VEOF ol |0 oyled [V L] iys <o pie 53 o 6 cs Sy | VS

o o 55 058 (gl e Ol s il Jue 315 (15 953) atanl s ke Ol g2 0 ladals
JB)JGMAMWWQ‘}LGA{LSJL'S-LndAA)JcLhw}nd\)MJJ)TJ{&LGL}:l’J

Sl 455 58855 Ol st Ay 58N S

15l 4; Kelye
b )y e g S
w6l Sl gt ~
sl
N
- |
oo Joloe
e 10l
il iy gg i caler
w ik ided
— dhbgebiny |7, e
00 000000 i & Slos
Al |0 o
aahced ' ’ st yigedd 00 0
aladd !
w2 g
] 1 sk Jolge
M Al g0 g 30 (i R0
C Ol 4 i 0 80
i — o g Sl

Adas §

1l
&)W b Ll
bl gm0 iy
B 08l gl
a0l 3 Ctgen g (i3580

i laasl sl

S e 5l 2ol -

L85 2lay 5 18en alss 503 Slan (bl (bl slapasls Jols 551 !
A e G Str oy p Lla e la UL oL, .(Guba & Lincoln, 1994) &l
0js b oS e slayl Olgsa & (Ghasemy, et al., 2020) 4 plsil ojlu ‘.;,_T
2 el bl 51 Olebl sl (Hair, et al,, 2019) 55 o bt 61 Sowes



W08 5 0sl50 S

s s a8 s oV VL Sldie (YY) V0L 5 el glads 5 sl
oy B0 3L Bl i3 g0 o 3l Sy 457 (63,00
SWT oo s JUis (a3 Glemn ol QL5 L el Ll b5
Fink,) s 5,557 2 RNO_A L o 5 fizes 5 (CR) ST oLl oo 5 #Lis S
50/80 25 5 YV VL L ads den & 3l Ol oL slassT b3l (2015
2155 e el S53 Slms S S 1K e o0l 7 3 5 o sllae
oj\vuiw)ﬁ.dui&b“j)\(AVE)euC\;w\wdli)\jmf\?gw)ﬁ&}ijﬁ@
odia30Li &5 ol +/0 SV LAVE aes 457 515 oLis o jle a ot LI 5 AVE (¢, 8
1o (HTMT) Gastls ulal el o o 52T 53 1 5,5 81 M5 et 550 0!
lf 53 bl (YY) OLKn 5 caml Lo 5 0l @11 Slaars 5 ollas of Sl
i s HTMT Lslie obj,l sl (Y214) YeSTI 5 (onlgiin obssl sla Jandly sz
eSS sl cpl pslie B1.a8b e /8 6 2 /AD Ol e HTMT [las jloes o s 43 &
S sls Ol o) s (Hair, etal., 2019) ol J 5 L6 1515 olay sl +/4 5l
15 5 e tl o ol slasl 4T ol Jita ol /8 51 28 HTMT 5lia plos

el 0 1,1 5 Y Gla K 5s das e 0L 130555 sbaejle gl |y e e 58

olsline I 55 Sl s K855 Il ead Ly 6 5 Je D03l Y IS

). Ghasemy, M., et al.

Y. Franke



VECE Sab ] 80 oyld | VY dle| (ph35s Cu e 53 n 5 s Sogy | VA

uwm

178133 \,_e.lmal Culgluin
1162

;;755
L85y S
wm )' —Nb
e o
st sll

o662 i 3112 uum e
Akinalz )3 aptatne
i s

,m:.l),uu. _.0
5.5 Siose 120862
58.934
58403
a7 cutgn Cistes
ol etz - o s
28853

sy
wclai g sk TS as \‘
‘ il e 6
s i iy
lni
e “f i\ oty 151427 e R
220550

‘ é - ling CAlfins
et o

wlaps s e

vz 507

st pide Gir
Slads g

i ss sl sl

PR CH PN L;t,.l«.sa,mw Ol (pased &y (g ki e g0 ¥ K3

§ et _Mmm
03;
.,sau o
=" ,. e
o digay ol u‘y‘*
0765 nsz:
o
drsr asip AT
..m» wbse
,u.;
0.207 556
um
u-la Jalgs 0951 upu [P
e 0915
welazsl h,m
,,A. | 5310 6380
,m.. ab pang
nis
3 5 oMl Cusis
g s Bl

Wlsge uigale

Capl pide bS8
Sl 4

Sy sl sl

Ol oo L 5 Jde & W5 5 atie old Juols mls 51l L
Slas i o 15 Sl la) 2 e 2315 51 S sba Glnl ass 85,5
“"J’«.s"’u*‘l”“ ‘J" M‘Jj‘fg}lbcbd‘)bba‘)buawu‘fpV.bju«u)‘j



\4 | d\)&m} o:\)'ﬁ;

e B o3l Jie 3o b 1 Sl 4 S8 5,5 Olel pated Ly s &S S

sl

S S domi 9 Eou
Sl el 5 slarrl Glawlis Ol e o L Glaailuy o sedie 0L s
358 ol )8 senS Glacdled o151 5o 02 ASbsers S ks S
Aol 5 DUy sl )l 5 & e 5 das a3 28 3555 da I 51,5155
Ly a4 Ly 5 (S DY pamas Oy o Kb L) L4 e
SR 5 0L i 4 colie 1 S5 sl S5 0Ll (VAP OLIKan 5 0L semes)
BE J}M)fbmgﬁjﬁjﬁ“f*ux“{&iﬁﬁ 6)‘553@33‘?%‘)3 o7
Sl I 55 ol 5 Ayl H8 5 OT L S 5 oS ol (glabins coslonil dal g 5150
S S o 503 5585 55 rapsas e 5 L 5 pseie LOT ol &8
Henseler, et ) s)1s & oS0l (655 2 (o 55 1 Blllpde cpl & Wlazslts 6 5 5o
S 5 i e 53 (6305 sl 3T 15 e e 05,5 ST (@l 2015
436 585 Ol (paid Ky 5 Se Jalss plelid b ol haygs (il wils
o S 0 LS s spde 3131 5 HIKE555 OB cOludl L jze oSy a L]
S it I 3T ke Jler o Ll 5 g 53 315 Ol baesLae ot
o> Sliios laadl b sl ol )15 s s (s p bl 5 olazrd JBgn ¢ S0 b
5 S ((VF)) 0L 5 Obs gemes (Y0¥ 4) 0L 5 55 (1¥44) O,
2315 P gl (S5 6K a g Olman (VW) T S 5 5 (1F21) 01,1800n
5 ebT 5 OF9) 0L 5 oy Slids b L Sbls glae) lld o
patie 03 1y P o i oS Julse gm (slatas b g peen (Y19) "0
S A el (Jiln 1 (S (S5 S o L el e S35 L1 ol
laca Lol o 53 dlsie oy ST 05 HK8 555 018l (pased (3leds 2 3 (6345 sl

\. Zhou, et al.
Y. Hasaan, A. & Kerem, K.
Y. Arai, A., et al.



VEOF ol |0 oyled [ VW L] a3y Co e 53 5l Sy | ¥e

i 53 S (G5l g2 555 61 Al g ST 5555 Ol sls Lol oloz] o s
Wb il o anw g5 1y QLS el L Sl 50 9 Lo 0 o ) 35 gaS ol
alie s 55 (YY) Gl 5 6ol3T 5 OF ) 0LSa 5 e (Y1) ' S
S35 s gdous s ¥ s Saltlie Ll 5 Cou olg dS L5y 05,5T Cuwsa,
LS s gt dib olazml = S 5 O e (ks 4 o ite 555 el 4o
o b Gimen 13 goenn (Y10) T ST 5 a5 (1F49) 01,1800 5 (S Sl
Wsie 0 (Glpl s 85,55 Ol Gty 2 F3e Szl s o bl
i 2 5o 3l Gkne s ¢ SN 3 Shas (s 52 55 D15k S505 5 Syleom alacr |
335 goen (WAP) OLKen 5 (5550 Gudiows L oS mlad ) bl
(s 3y (5l gr Sl Jald bas il (6,855 S ol (gladaly
Bl o dmalr 53 e 5 035 SN 5 blis 505800 5

G 1 sladaly 5 bas paly  Salstloe cglan ¢ Jo Jal 15 Ols Ladeden 51 dny
Js oo 51 Oleabl 6lp 5 A 5 (o8 o 58555 05 (paind L
o e (S o il 1) (65 gmn A Goen (ST Sl 5 4 T RENW,
50 G analr 516 e pamm 53 Ll () S s sl el B ) ealizal L el
6 e g Sl eslizal g ylil ol amnd 855 aneler 4 15 0T s Olsr b 553
3 8 305031 3 g0 5 i atle Gusw (651 ) eslinul b (glaeliinn

Il (ol Ly 65 ddo o8 158 jabis okd Jol mls I LBl L
5 et ls oa 1) Sl sy e 310 51 (IS5 sba ade 51855
S i Olg o bl cpl g kzils 53 g ollae o 55 ojle s sl 5 o2
O o o cpl 33 Sl s BB 03,00l e 30 b 51,8555 Ol 6l paded &y s
B=2/Y+V) e Jolse 5,108 31 0 sn 0 o (B=2/9A9) Sl sl g (5,105 51
5,5 Olsl pasd L W)l 5 550 slasaly 53 (B=1/10V) slas) Jolss s
cu&i\,'!;;ﬁ)&;,'”oljspsbyz.uﬁL;La:,ufaj\;@lj\owa\f;ﬁ,::.ﬁ

\. Green, M.R.
Y. Hodge, C. & Walker, M.



AN IS SUS TR NS

Olsb i & s cul 4 Ll ajls 515 s Sals b sl o 5 e Jolse
O (6,8 S Sl 355 5 3ol 1,3 OLBT 505 ale 53 458 s
35 bl 355 ¢ S5 0055, die Gleigl 3131 0us S O elezs | - K b
odd 59 Ll ey 5 Hiog b e Slad p O3 p ax g 350 OIEL A3
Db bl 3131 o S elanst - S s OO 53 Sl S5 0L Ll
Sl elat = Kan b oS 6,8 S 55 1) (a8 o i (MF) Lls
(Sl Cungdoes g olaussdoe b b 5,50 oy Ab Lakie (K3 O3 b
Sl giome 5 SleMbl (55515 I oslital Cusgdome ¢ ame 5 SKe usgdone
FP 0o oml Glagasle LB s dls e Sgese OT Sljlge 4 5 Sl ol jen 5456
S Ol b 2505 0818 029 F o (Ol 0 4 Cad (6 209 2 Sliolws 42 Ol gL o152
s S s 53 Ok 28 035 ol (s ot sl 53 0I5 oS o3lisal (O3 o
DR 013 5m B35 4 Lo Ol 5555 5 (b Coles pe 15 0 g Lo 5555 53
Ol #3050 (eobal &l O35 (ol 013 o 0 S DI 5L 505 il s
e 5SS 0T HUS 53 5 Sl OB3 ins gt oSl oo Snd 5 013 50 4 o
OLLE . Cawlo3) o136 50 50 (1 4 O OLCE505 81 5 OB L2505 03 Dlads 4 S
Ojen L3 8 pasmte sl Jolse 5 o Jalse (o 1851 S 55 oS ol S5
oy 3513 pl 5Ol ST Sl (glane) Jalge Sl i e 4 Jo lse 6,108 S
S o S o Ll s s Jolse 51y ST dame 51l 1 iy s e
L;ﬁf‘_}i&)lj:)\g;.@;;):;}oéharal)Cﬁjss\sdwinﬁgw&bé@\@hj
¢ SV 3 Shee 01l 3555 3 Sulasm (b5l Jald o8 5188555 Ol b paded L
Mo L L OISL s 5l Sulem Sl (g 5355 9 emete g Sl (Glee g
Sl 730U s 05 0L s sased L Wyl ya 1) JEE oz (1/4YF)
(s Lo 3 Ol S Cule ol ealie 51 (oS 5 0 5 015k 550 5 Sules
SISl Sl l s Ol Sl eslsils Colem ¢ 3555 4o 01l ol 03 5 YL
55 Db a5 05 0LE s o bl Jal ISk Bos pate (3505
LT o 3l Sl O15L i 53 S il SRl 315 01k 2555 51 beail ) olas
285 e ol e 53 1y A o i (VAVE) dale HLL s 0I5 5 Slesl gl sl



VEOF ol |0 oyled [ VW L] a9 co e 53 o 5 Sy | VY

u;z;d,;:ﬁw,m\,;Jéjii;;,,A\,‘gﬁu}gu;tmu\;wcﬂ.wb
potin O oS 5 Sl (amsfa g adlas pl 53 g s ga s il S e 3L D
el a0l s (g5ldiloly ¢ pmtnd & A g5 4y el Ol Lozt | o slie Cou Lol
3 2 slln (5 i Sl ¢ Jin O oty gt Syl (5 31lely ¢ Siia Oy o
Muﬁ'L;jt,ulal,rﬁa“,wum,@lau‘};m‘sfgﬁu,,;f;lm,.@
> s 35 et 531y G o phe e Oy gty

DIl ot Ly Gl 5 6,8 JSE ool & 03 8 aste plas]
g5 51 BLl calls (s lsbine Li ) (S andllas I eitilias] gladaly L ,IS825,5
Gz aly 16 cae pl add o3l Lasis Yhay) v gte (i Blod 4 5 S
S 30U 25k o Giomn ab sy (slaaly 5L ezl 4350 8 8w 5 1l by
et 8 (5l g Sl camalr 53 oy g 5 03 U1 ol Laaly o
(/801 (Jole L Jad pmn 8 Sy 515 DL s 5 35 DL 5 05800 i 5 Jas
Crl SOl (s e S8yl K85 55 Ol i Ly U1 ey o T e
ﬁJ&;;,,auw@l,\w@;,y)&.y”;\&,uﬁ&utm?uw6@1
S (o ST b e 5 A8 (o0 Iy H sl 2o Sl w el wl
b ol e S iy 1 s (6ol o gp Sl b abeiia piomas 35T oo Cawdas
Cogp Sl JKE555 Ol gl aded &y S| e oy e s (/ATF) el L
O ol b (LS lad ja 28l (slapl s (ol psgde & oS 5 Sl S ()b
5 ol puiloal (2150 e Sl it Sladip s (S s 6l oo
e Sl (ead L s ealie w03 5 Cel 0dd S8 daTs 15
LS (Gl Co s Sl S ja ) AR

Xy Lo g sl 55 gla Hle ol sen 5808555 05 @l S 015 e Lalg o
6@»gr,\,u,,bw;,\;sf,ugg\;\?opg,up,o\f.\xé@@ﬂgww
I n o ) LET LS 5 amen 55 g o 1 (adkntn (a2l g A 5yas ) juiie
by [ 015k B5as 03 @iledy b ol b by e O g o slitecn
Lo b 5l Sbls »asST Ly S 3ds o 1) ide ol slacans s b oIy
@w\p\!dlﬁp.mnﬂuuﬁgQs)j;jg\jtjsjs,,\xfo;umsl@w



Yy | (J\)&m 9 o:\)'ﬁ;

s o doe Jlaiabd 3 .Cstls U3 3ias 3l s cnlys IS ST Jelee pmyp
03 il on oS s gn ) HKE 5,55 Ok (S3ladi p e 53 1y (Soie sl iy b
oA i i 35 0l 015 o Saa S 4 b oS I8 eslinel 5 5e ety
Sl 45 58855 Ol (paind S5l 53 2 a5 (el g ( (Soa
gt S S ad leal 5555 05k Vpene 5 45yl 4 g b ks SIS S
5303 2.8 6o G (s a3l p gl ol ol | slakilay 651 2l
5 sl & dms e Ol eleaxl glawlay i eslinal opdll e sladely 3,40
QLSS 5 015 skie Ol ke sl 3 5ge 5 20kl il b olozrlgladilo ) sl ulon
s el glale, BT sl 5 baslp Ll (B3 gloll
S oslizal alae o 5 Lise on oS dias 1) 5 ann s S5,S8 5 5 okiS by,
e 555038 by sl adsl s BN e ey i | el lglagilg
ol i (G5l 5 olarlglaaila ) 1 eslinul 4 o HIKE5 55 Ol L Jal
S s 5 (s ity (S5 K S 55 0L Ol sy @b Gb

SE ST Sl ade 85,55 01l (patnd (§5ladip slaie Jol e dhaz I o lazr|
i se OB S ksl OT dhwga 8 Sl oo olyls ( SL) K diten
ol b e b 01,505 10T das 0 bl A b 1y Olas s 0SS
(B3 Dl 5 Dl 5 e el lab ol 313 Sl 5 e w3 gl
(v 5 O 3l eslizal gy 5355 0y alb 4 (St b ol (S S
Sl i)l 4 a5 L 0 ass 0L s 55 o das o S 1) (S oS sla
(Jlin O b s bl 55587 ol Ol (5l orlie (6801 8 or T sl (oD
S5 3 5 ag s g 5 ol g5 Ll 5 oo 4t OIS 55 (S comlial oS
Il Solgn 5 pamas Aas I3 3T o 5 1 amle 5 0L, by Ll e
Sols S8, ki a Lol g Sl S Jolse dhem 3l 55 5855
S N s Bl sl ol s Shes Lyl 5o Ll 5 AL 6 5V janass
O e |y CotSTL GV das o e 5 0S5 e i) sbOlen las 0 Ol 5 5
Syls 48T S eslizal (6,555 5SS laasl 4o Lins g0 g 5 55 313 S

O )LlCws 5 Ol ke ay ol (o il (65 (0 5Tl 5 5 ) S ¢ s



VEOF ol |0y oyled [ VW L] a3y o e 3 6 clas Soay | YE

23> (log s a5 35l p0 pl 4 SIS, Ly Gl aia) 53 3 S dal s $SGST 350
Al o glome slal cpl a |y 50 AW elas 5 il

5 DS 4 S e 25T s G pan 0y sl (i b 4 5 L
I 5T Sl ase 185,55 015l pabed e 3 elo| - Kin 5 OIS s
Sl Gl i SIS85 55 (5 0k 555 Wlge 5 g3 31 (S i ol 4 STl
(Db Hee) &5 2 (55l pl slacos 3 G b 31550 Sk 3l eslitl JUis 4 o
isla g Bl ge onl g ade g il 5 00 O OLSa;,5 48 2,05 55 Slolsl (il o
s B G b gl g ade Gl Jee g dide slas il 5 5 5e (635 50 Dlallae
Jols S8 508 iy 5l 53 (55T S 5 03 Jlab &8 55 o slgiiy bulynl)s
AL S el o o 5N 4 Gl 4 I8 555 bl Al (3,150
e 5 S S T s 030l gbay b ST S8 T 4 il 5 o 87 ol (6,50
05 0SS 5s Bos Sobe 4 apd iy 3, paee b3 hime 03 B L5
Sl T3 53 JolS Hsbay S SS s Ly le 4 SBET Sl
23 i 5 S SO el 6l 55 5 Ol e 4 il s S S ale e
LI ARG SR

Sl 4 S 555 Ol 5l (oaded (S3ladi ) dnmn 55 Glas bl i gl ol
e g 3@ 3} Gokae g ( (B 5 Shas ¢ 550 2 015k s Sl Sole el
Gk, 5 il (20 S laslg Law g Gl oo JKE555 015k 35 DLl
Splp ol 8 GLeSST G b Sl Oler el 3 SE LS Olsea )b
U5 505 0 03 s Do S b ks 8 a5 350 e b lis 2alS 5 i
03,5 Sl gen g 5555 OISl 5 55 Cylam D)o 534S 515 5
Swolijys 5 bl 5o 5 pam saane; Jd3l 0L 3555 ) Ly sdous 5 &l
L Ospshi efign balu, g (5555 glaad, 53 ob WS I s
Sl 5 G sis b baesl gl O3 (2555 Slibue (idn 5 sl g L wISSl
2 ATIBBl 5 065 Slo s 5555 dnm s 4 L8l 5 oo (Bos LB, o T sl
Solg o3 nle eal ) S5 Oleb (ileds e 5 LS WS 58S ol

(RS e T i (6l T o Sl Ol e S 0 0,85 558 (g5l slaely



Yo | (J\)&m 9 o:\)'ﬁ;

> Sas S 5 s s dnalr 53 Crpme 5 035 S bl 5 03800 Sy
SUlse 5 i Lo 5500 slml ol G555 Ly Coraind 5 50555 (5500
O ol b GSa 0 L Olylslea gulaly il s 1y K558 L ek i
“ o B S OAS Gl 55 g g amalr 5 Loy some Aol 8l 5 L g drw 5 G oA 0
PN DR IS S PLC PRSI AR\ BT AR R Nt PP K g PN
S 038 gy p s Gy ol dnlp GpE o Sege el
4o Sy 3 538 el ke (slata) b K50 DIl (atd L oidw ]
G e B85l Gpain s b el 58 055 e 5 OT sl
Ol a3l (SAyssdos o3l olezml = Kin 3 O in 5 Sliks
Md;u,\;ﬁd@)uq;,wauﬁdg%‘xmutjf,u);,&.:j,j
S 3 5 g ks sl e 8515 5ol 50 oS sl iy b LIS, 015k
3530 ool (5183 1815 5 OISl o 31 e 15 55 ISl Loy 3 o 5 il go 0l b
(3535 Ol 50 3l Cale G555 Ol l paded 3leds 3 5 ) 1 s
Sl 358 oo Mgty Al oo Dbl 5 i goad 1 (Sektee gy ¢ SV 3 Slas

5 55 i Slles a6y LI oy 03 g0 ol |

@’Lu oo
.b)‘v\-; Jf-) eL.a u.a)w

Sl Bl

SO 5 ad HIK85,5 Ol 5l b yme bl 4 0bler 5 s Solis s 0L
sla,ls 8Ll bbw 5 p e Olygls Sl 55 S Rl 05,55 5L 255
35 SO Rl e 5 (55l



VEOE Sl | 00 oyled | VW Jle| 550 Cu e 3 oo 5 ss Sog, | Y

ORCID
Esmat Karimzadeh http://orcid.org/ 0009-0002-7933-7863
Mina Mostahfezian http://orcid.org/0000-0002-0226-6246
Mohammad Keshtidar http://orcid.ora/ 0000-0002-1705-4940
Mahnaz Marvi http://orcid.org/0000-0002-3616-4782

@L:.a

OS5 (gased Ly p (el (6 s gt 31LOVAY) g5 ¢ Sl 5 g s315T
ol Sleflla ()5 Jo 163550 andllan) Ly & Suds 5 &b il Ji L
doi: 10.22089/smrj.2018.5829.2172 X#5-YFV (V) 1 oe 54,5

Ol 53 6 s gilw L;udwl?,dl,ﬁ‘_;,lﬂ,.(\fn).&::éuwjL;.\@.me
Co el gy ode anlilas (oliile S g andllan 5 30) Clin sla Sl 511
doi: 10.22051/bmr.2021.37147.2196 .\ sA-\YY (F)A L,

3 obul Glull ((VFr0) il b (g sest 5 e (GO0 cCmg (S ST g e
(01 oy s 1635 g0 alllan) il gy b dia)lS paded (gLt (laad o

M- VFFOLp) o S ko (sla_ing sy

el (VFeY) .r.:a-).\w o3l 3 g (Sdge (G i pha ccukfu S el (g jan

Co e Slallls (glad o 0,555 aied Ly drws 53 o 3T 58 glaadl s
. doi: 10.22089/smrj.2022.11293.3498 A\VA-FV «(VY) 1F ¢ 3,5
SIS 5 Xy i (25 (VF)) caabl ¢ oY 5aBT 5 e (G305 Olger (ool
MYV-AZ VDl o ko it gy cade aolilas 00iS' (3 ppn ) penB i L5,
doi: 10.22051/bmr.2022.36471.2162
P33 435 (255 Cals) (IAQ) e ¢ (BB 50,85 ¢ e oyl 5 ¢ ool ol ¢ s

AN ) ctmole 5 0 aolilas . S 055 Jbcide Ll o 5 i 51l 0L 0ds
20.1001.1.20088566.1399.11.42.2.8

e Gl Jde &1 L(VWAF) Ll (oS 5 e B sle ez (S35
IAN VP el Co e gy ole aolilas sLisosls 4 ko ulal 5 I8 5 S
doi: 10.22051/bmr.2018.18057.1427



http://orcid.org/%200009-0002-7933-7863
http://orcid.org/%200009-0002-7933-7863
http://orcid.org/0000-0002-0226-6246
http://orcid.org/%200000-0002-1705-4940
http://orcid.org/%200000-0002-1705-4940
http://orcid.org/0000-0002-3616-4782
https://smrj.ssrc.ac.ir/article_1401.html?lang=fa
https://smrj.ssrc.ac.ir/article_1401.html?lang=fa
https://smrj.ssrc.ac.ir/article_1401.html?lang=fa
https://bmr.alzahra.ac.ir/article_5940.html?lang=fa
https://bmr.alzahra.ac.ir/article_5940.html?lang=fa
https://bmr.alzahra.ac.ir/article_5940.html?lang=fa
https://mri.modares.ac.ir/article_532.html?lang=fa
https://mri.modares.ac.ir/article_532.html?lang=fa
https://mri.modares.ac.ir/article_532.html?lang=fa
https://smrj.ssrc.ac.ir/article_2992.html
https://smrj.ssrc.ac.ir/article_2992.html
https://smrj.ssrc.ac.ir/article_2992.html
https://bmr.alzahra.ac.ir/article_6297.html?lang=fa
https://bmr.alzahra.ac.ir/article_6297.html?lang=fa
https://bmr.alzahra.ac.ir/article_6297.html?lang=fa
https://jzvj.marvdasht.iau.ir/article_4184.html
https://jzvj.marvdasht.iau.ir/article_4184.html
https://dorl.net/dor/20.1001.1.20088566.1399.11.42.2.8
https://bmr.alzahra.ac.ir/article_3723.html?lang=fa
https://bmr.alzahra.ac.ir/article_3723.html?lang=fa
https://bmr.alzahra.ac.ir/article_3723.html?lang=fa
http://orcid.org/ 0009-0002-7933-7863
http://orcid.org/0000-0002-0226-6246
http://orcid.org/ 0000-0002-1705-4940
http://orcid.org/0000-0002-3616-4782

YV 01, 5 0slym S

doi: VWPV (DT by Co e dayp ole aslhad Dbl g5k
10.22051/bmr.2021.36053.2156
Ly peas sl J1(VWAE) Ll e (e 9 dmw (63 295 (Solo (bl (OLs samae

SV=OF (VI o 50 Co e 4o ol sla a1 0113l sa (o 4lnby » K55,
doi: 10.22084/smms.2017.13712.2049
S35 Jol g (a5l OYAQ) gny iy b 5 slab o ¢ e choome ¢ She
AWSIY FOIF (i pale wllai 01 Jup oSS Ol
20.1001.1.20087624.1399.12.39.10.3
el o (VP 1) L 3o S 5 Lo el Olbie om0 51 (F3Lo ile (0L gooms
asJbs) (:\Jfl:wgt Pl Sl 3 0 @l 05,y Sl e 4 Ol b

-\ ‘(“)qGJIIJJj&[A ﬂ’bj}}&[éb&/@x-&(ﬁ%} L;w)‘)ﬁbu lf.)L‘LS")}‘
. doi: 10.30473/jsm.2021.55468.1464 1 ¢

References

Arai, A., Ko, Y.J. & Kaplanidou, K. (2016). Athlete brand image: scale
development and model test. European Sport Management Quarterly,
13(4), 383-403. DOI: 10.1080/16184742.2013.811609

Bruce, T. (2016). New rules for new times: Sportswomen and media
representation in the third wave. Sex Roles, 74(7-8), 361-376.
https://doi.org/10.1007/s11199-015-0497-6

Dasié¢, D. & Ratkovié, M. (2022). Commercial aspects of personal branding
of athletes on social networks. Marketing, 52, 118-131.
DOI:10.5937/mkng2102118D

Fink, J. (2015). Sponsorship for women’s sports presents untapped
opportunity. Sports Business Journal, 15, 2-8.

Hasaan, A. & Kerem, K. (2017). Establishing athlete brand among female
Pakistani fans. PODIUM Sport, Leisure and Tourism Review, 6(4),
333-351. DOI: 10.5585/podium.v6i4.234

Hair, J.F., Sarstedt, M., Ringle, C.M. & Gudergan, S.P. (2018). Advanced
issues in partial least squares structural equation modeling. SAGE.

Hair, J.F., Risher, J.J., Sarstedt, M. & Ringle, C.M. (2019). When to use and
how to report the results of PLS-SEM. European Business Review,
31(1), 2-24. DOI:10.1108/EBR-11-2018-0203

Henseler, J., Ringle, C.M. & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling.
Journal of the academy of Marketing Science, 43(1), 115-135. DOI:
10.1007/s11747-014-0403-8

Hodge, C. & Walker, M. (2015). Personal branding: A perspective fromthe
professional athlete-level-of-Analysis. International Journal of Sport



https://smms.basu.ac.ir/article_2050.html?lang=fa
https://smms.basu.ac.ir/article_2050.html?lang=fa
https://smms.basu.ac.ir/article_2050.html?lang=fa
https://smms.basu.ac.ir/article_2050.html?lang=fa
https://smms.basu.ac.ir/article_2050.html?lang=fa
https://smms.basu.ac.ir/article_2050.html?lang=fa
https://sanad.iau.ir/journal/ssqj/Article/680189?jid=680189
https://sanad.iau.ir/journal/ssqj/Article/680189?jid=680189
https://sanad.iau.ir/journal/ssqj/Article/680189?jid=680189
https://sportmedia.journals.pnu.ac.ir/article_8697.html?lang=fa
https://sportmedia.journals.pnu.ac.ir/article_8697.html?lang=fa
https://sportmedia.journals.pnu.ac.ir/article_8697.html?lang=fa
https://sportmedia.journals.pnu.ac.ir/article_8697.html?lang=fa
https://www.researchgate.net/publication/272121285_Athlete_brand_image_Scale_development_and_model_test
https://www.researchgate.net/publication/272121285_Athlete_brand_image_Scale_development_and_model_test
https://www.researchgate.net/publication/272121285_Athlete_brand_image_Scale_development_and_model_test
https://doi.org/10.1080/16184742.2013.811609
https://psycnet.apa.org/record/2015-38203-001
https://psycnet.apa.org/record/2015-38203-001
https://psycnet.apa.org/doi/10.1007/s11199-015-0497-6
https://www.researchgate.net/publication/357517014_Commercial_Aspects_of_Personal_Branding_of_Athletes_on_Social_Networks
https://www.researchgate.net/publication/357517014_Commercial_Aspects_of_Personal_Branding_of_Athletes_on_Social_Networks
https://doi.org/10.5937/mkng2102118D
https://www.sportsbusinessjournal.com/Journal/Issues/2015/11/02/Opinion/Changing-the-Game-Janet-Fink.aspx
https://www.sportsbusinessjournal.com/Journal/Issues/2015/11/02/Opinion/Changing-the-Game-Janet-Fink.aspx
https://www.researchgate.net/publication/322693841_Establishing_Athlete_Brand_Among_Female_Pakistani_Fans
https://www.researchgate.net/publication/322693841_Establishing_Athlete_Brand_Among_Female_Pakistani_Fans
https://www.researchgate.net/publication/322693841_Establishing_Athlete_Brand_Among_Female_Pakistani_Fans
https://doi.org/10.5585/podium.v6i4.234
https://us.sagepub.com/en-us/nam/advanced-issues-in-partial-least-squares-structural-equation-modeling/book243803
https://us.sagepub.com/en-us/nam/advanced-issues-in-partial-least-squares-structural-equation-modeling/book243803
https://www.emerald.com/insight/content/doi/10.1108/EBR-11-2018-0203/full/html
https://www.emerald.com/insight/content/doi/10.1108/EBR-11-2018-0203/full/html
https://www.emerald.com/insight/content/doi/10.1108/EBR-11-2018-0203/full/html
https://doi.org/10.1108/EBR-11-2018-0203?urlappend=%3Futm_source%3Dresearchgate
file:///C:/Users/montazeri/Downloads/Henseler,%20J.,%20Ringle,%20C.%20M.,%20&%20Sarstedt,%20M.%20(2015).%20A%20new%20criterion%20for%20assessing%20discriminant%20validity%20in%20variance-based%20structural%20equation%20modeling.%20Journal%20of%20the%20academy%20of%20marketing%20science,%2043(1),%20115-135
file:///C:/Users/montazeri/Downloads/Henseler,%20J.,%20Ringle,%20C.%20M.,%20&%20Sarstedt,%20M.%20(2015).%20A%20new%20criterion%20for%20assessing%20discriminant%20validity%20in%20variance-based%20structural%20equation%20modeling.%20Journal%20of%20the%20academy%20of%20marketing%20science,%2043(1),%20115-135
file:///C:/Users/montazeri/Downloads/Henseler,%20J.,%20Ringle,%20C.%20M.,%20&%20Sarstedt,%20M.%20(2015).%20A%20new%20criterion%20for%20assessing%20discriminant%20validity%20in%20variance-based%20structural%20equation%20modeling.%20Journal%20of%20the%20academy%20of%20marketing%20science,%2043(1),%20115-135
https://doi.org/10.1007/s11747-014-0403-8
https://www.researchgate.net/publication/297943485_Personal_branding_A_perspective_from_the_professional_athlete-level-of-Analysis
https://www.researchgate.net/publication/297943485_Personal_branding_A_perspective_from_the_professional_athlete-level-of-Analysis

VEF a8 oylad | VW Jl| S3ys cu e 3 op 5 slas gy | YA

Management and Marketing, 16(1), 112-131.
DOI:10.1504/1JSMM.2015.074920

Gladden, J.M. & Funk, D.C. (2022). Developing an understanding of brand
associations in team sport: Empirical evidence from consumers of

professional sport. Journal of Sport Management, 16(1), 54-81.
DOI:10.1123/jsm.16.1.54

Guba, E.G. & Lincoln, Y.S. (1994). Competing paradigms in qualitative
research. Handbook of Qualitative Research. London: Sage.

Ghasemy, M., Teeroovengadum, V., Becker, J.M. & Ringle, C.M. (2020).
This fast car can move faster: A review of PLS-SEM application in
higher education research. Higher Education, 80(6), 1121-1152. DOI:
10.1007/s10734-020-00534-1

Green, M.R. (2016). The impact of social networks in the development of a
personal sports brand. Sport, Business and Management: An
International Journal, 6(3), 274-94. DOI: 10.1108/SBM-09-2015-0032

Lebel, K. & Danylchuk, K. (2014). Facing off on Twitter: A generation Y
interpretation of professional athlete profile pictures. International
Journal of Sport Communication, 7(3), 317-336.
DOI:10.1123/13SC.2014-0004

Mogaji, E., Badeio, F.A., Charles, S. & Millisits, J. (2020). To build my career
or build my brand? Exploring the prospects, challenges and
opportunities for sportswomen as human brand. European Sport
Management Quarterly, 22(4), 1-19. DOI:
10.1080/16184742.2020.1791209

Mogaji, E. (2018). Sportswomen as brand ambassadors: prospects, challenges
and possibilities. Sportswomen Project.

Mueller, R.O. (1999). Basic principles of structural equation modeling: An
introduction to LISREL and EQS: Springer Science & Business Media,
Journal of Marketing Research, 33(2), 211-215.

Oshiro, K.F., Brison, N. & Bennett, G. (2021). Personal branding project in a
sport marketing class. Journal of Hospitality. Leisure, Sport & Tourism
Education, 28, 100308.

Rogers, C. (2018). Why brands must rethink their approach to women’s sports
sponsorship. Marketing Week. Retrieved.

Sharifzadeh, Z., Brison, N.T. & Bennett, G. (2021). Personal branding on
Instagram: an examination of iranian professional athletes. Sport
Business and Management an International Journal, 10.1108/sbm-01-
2021-0007.Vol ahead-of-print (ahead-of-print).

Shreffler, M.B., Hancock, M.G. & Schmidt, S.H. (2016). Self-presentation of
female athletes: A content analysis of athlete avatars. International
Journal of Sport Communication, 9(4), 460-475.
DOI:10.1123/1JSC.2016-0086

Thorpe, H.A., Toffoletti, K. & Bruce, T. (2017). Sportswomen and social
media: bringing third-wave feminism, postfeminism, and neoliberal



https://www.researchgate.net/publication/297943485_Personal_branding_A_perspective_from_the_professional_athlete-level-of-Analysis
https://doi.org/10.1504/IJSMM.2015.074920
https://www.researchgate.net/publication/279898295_Developing_an_Understanding_of_Brand_Associations_in_Team_Sport_Empirical_Evidence_from_Consumers_of_Professional_Sport
https://www.researchgate.net/publication/279898295_Developing_an_Understanding_of_Brand_Associations_in_Team_Sport_Empirical_Evidence_from_Consumers_of_Professional_Sport
https://www.researchgate.net/publication/279898295_Developing_an_Understanding_of_Brand_Associations_in_Team_Sport_Empirical_Evidence_from_Consumers_of_Professional_Sport
https://doi.org/10.1123/jsm.16.1.54
https://int.modares.ac.ir/uploads/En-Agr.Doc.AgriculturalExtension.19.pdf
https://int.modares.ac.ir/uploads/En-Agr.Doc.AgriculturalExtension.19.pdf
https://link.springer.com/article/10.1007/s10734-020-00534-1
https://link.springer.com/article/10.1007/s10734-020-00534-1
https://link.springer.com/article/10.1007/s10734-020-00534-1
https://doi.org/10.1007/s10734-020-00534-1
https://www.researchgate.net/publication/303714501_The_impact_of_social_networks_in_the_development_of_a_personal_sports_brand
https://www.researchgate.net/publication/303714501_The_impact_of_social_networks_in_the_development_of_a_personal_sports_brand
https://www.researchgate.net/publication/303714501_The_impact_of_social_networks_in_the_development_of_a_personal_sports_brand
https://doi.org/10.1108/SBM-09-2015-0032?urlappend=%3Futm_source%3Dresearchgate
https://www.researchgate.net/publication/275444849_Facing_Off_on_Twitter_A_Generation_Y_Interpretation_of_Professional_Athlete_Profile_Pictures
https://www.researchgate.net/publication/275444849_Facing_Off_on_Twitter_A_Generation_Y_Interpretation_of_Professional_Athlete_Profile_Pictures
https://www.researchgate.net/publication/275444849_Facing_Off_on_Twitter_A_Generation_Y_Interpretation_of_Professional_Athlete_Profile_Pictures
https://doi.org/10.1123/IJSC.2014-0004
https://www.researchgate.net/publication/342718787_To_build_my_career_or_build_my_brand_Exploring_the_prospects_challenges_and_opportunities_for_sportswomen_as_human_brand
https://www.researchgate.net/publication/342718787_To_build_my_career_or_build_my_brand_Exploring_the_prospects_challenges_and_opportunities_for_sportswomen_as_human_brand
https://www.researchgate.net/publication/342718787_To_build_my_career_or_build_my_brand_Exploring_the_prospects_challenges_and_opportunities_for_sportswomen_as_human_brand
https://www.researchgate.net/publication/342718787_To_build_my_career_or_build_my_brand_Exploring_the_prospects_challenges_and_opportunities_for_sportswomen_as_human_brand
https://doi.org/10.1080/16184742.2020.1791209
https://gala.gre.ac.uk/id/eprint/20955/7/20955%20MOGAJI_Sportswomen_as%20Brand_Ambassadors_2018.pdf
https://gala.gre.ac.uk/id/eprint/20955/7/20955%20MOGAJI_Sportswomen_as%20Brand_Ambassadors_2018.pdf
https://pdfs.semanticscholar.org/24aa/2d9810ea57e165e9171a9b4154672546e228.pdf
https://pdfs.semanticscholar.org/24aa/2d9810ea57e165e9171a9b4154672546e228.pdf
https://pdfs.semanticscholar.org/24aa/2d9810ea57e165e9171a9b4154672546e228.pdf
https://fardapaper.ir/mohavaha/uploads/2021/10/Fardapaper-Personal-branding-project-in-a-sport-marketing-class.pdf
https://fardapaper.ir/mohavaha/uploads/2021/10/Fardapaper-Personal-branding-project-in-a-sport-marketing-class.pdf
https://fardapaper.ir/mohavaha/uploads/2021/10/Fardapaper-Personal-branding-project-in-a-sport-marketing-class.pdf
https://www.marketingweek.com/brands-neglecting-womens-sports-sponsorship/
https://www.marketingweek.com/brands-neglecting-womens-sports-sponsorship/
https://www.sciencegate.app/document/10.1108/sbm-01-2021-0007
https://www.sciencegate.app/document/10.1108/sbm-01-2021-0007
https://www.sciencegate.app/source/124725
https://www.sciencegate.app/source/124725
https://www.sciencegate.app/app/redirect#aHR0cHM6Ly9keC5kb2kub3JnLzEwLjExMDgvc2JtLTAxLTIwMjEtMDAwNw==
https://www.sciencegate.app/app/redirect#aHR0cHM6Ly9keC5kb2kub3JnLzEwLjExMDgvc2JtLTAxLTIwMjEtMDAwNw==
https://www.academia.edu/35165201/Self_Presentation_of_Female_Athletes_A_Content_Analysis_of_Athlete_Avatars
https://www.academia.edu/35165201/Self_Presentation_of_Female_Athletes_A_Content_Analysis_of_Athlete_Avatars
https://www.academia.edu/35165201/Self_Presentation_of_Female_Athletes_A_Content_Analysis_of_Athlete_Avatars
https://doi.org/10.1123/IJSC.2016-0086
file:///C:/Users/admin/Downloads/Thorpe%20HA,%20Toffoletti%20K,%20%20Bruce%20T.%20(2017).%20Sportswomen%20and%20social%20media:%20bringing%20third-wave%20feminism,%20postfeminism,%20and%20neoliberal%20feminism%20into%20conversation.%20Journal%20of%20Sport%20and%20Social%20Issues.%2041(5),%20359–383.%20https:/doi.org/10.1177/0193723517730808
file:///C:/Users/admin/Downloads/Thorpe%20HA,%20Toffoletti%20K,%20%20Bruce%20T.%20(2017).%20Sportswomen%20and%20social%20media:%20bringing%20third-wave%20feminism,%20postfeminism,%20and%20neoliberal%20feminism%20into%20conversation.%20Journal%20of%20Sport%20and%20Social%20Issues.%2041(5),%20359–383.%20https:/doi.org/10.1177/0193723517730808

Y4 01, 5 03)ym S

feminism into conversation. Journal of Sport and Social Issues, 41(5),
359-383. DOI: 10.1177/0193723517730808

Women’s title game holds up in final tally. (2018). Retrieved
from  http://www.sportsmediawatch.com/2018/04/womens-national-
championship-ratings-espn/.

Zhou, Mou, J.. Su., Q., Jim, Wu, YCh. (2020). How does consumers’
Perception of Sports Stars’ Personal Brand Promote Consumers’ brand
love? A mediation model of global brand equity. Journal of Retailing
and Consumer Services, 54, 1-10.
DOI:10.1016/j.jretconser.2019.102012

Jelse Gl (VP2 F) liga e (69 0 9 daee ‘)‘AL;"Af ls (OUbboetins (Canas 45:5‘..1; ko ug" 4 dbaw!

YA L(a')’rytg‘zjjjQX#JJJ)/.‘;LGJJ&}J.&‘K‘4#)&.@)’)}[)‘);[4.6&;--\J'J..v_}.!;}a


file:///C:/Users/admin/Downloads/Thorpe%20HA,%20Toffoletti%20K,%20%20Bruce%20T.%20(2017).%20Sportswomen%20and%20social%20media:%20bringing%20third-wave%20feminism,%20postfeminism,%20and%20neoliberal%20feminism%20into%20conversation.%20Journal%20of%20Sport%20and%20Social%20Issues.%2041(5),%20359–383.%20https:/doi.org/10.1177/0193723517730808
file:///C:/Users/admin/Downloads/Thorpe%20HA,%20Toffoletti%20K,%20%20Bruce%20T.%20(2017).%20Sportswomen%20and%20social%20media:%20bringing%20third-wave%20feminism,%20postfeminism,%20and%20neoliberal%20feminism%20into%20conversation.%20Journal%20of%20Sport%20and%20Social%20Issues.%2041(5),%20359–383.%20https:/doi.org/10.1177/0193723517730808
https://doi.org/10.1177/0193723517730808?urlappend=%3Futm_source%3Dresearchgate
file:///F:/کار/فصلنامه/رویکردهای%20نوین%20در%20مدیریت%20ورزشی/50/بازگشت%20از%20نویسنده/Women's%20title%20game%20holds%20up%20in%20final%20tally.%20(2018).%20Retrieved%20from http:/www.sportsmediawatch.com/2018/04/womens-national-championship-ratings-espn/
file:///F:/کار/فصلنامه/رویکردهای%20نوین%20در%20مدیریت%20ورزشی/50/بازگشت%20از%20نویسنده/Women's%20title%20game%20holds%20up%20in%20final%20tally.%20(2018).%20Retrieved%20from http:/www.sportsmediawatch.com/2018/04/womens-national-championship-ratings-espn/
file:///F:/کار/فصلنامه/رویکردهای%20نوین%20در%20مدیریت%20ورزشی/50/بازگشت%20از%20نویسنده/Women's%20title%20game%20holds%20up%20in%20final%20tally.%20(2018).%20Retrieved%20from http:/www.sportsmediawatch.com/2018/04/womens-national-championship-ratings-espn/
https://www.researchgate.net/publication/337854721_How_does_consumers'_Perception_of_Sports_Stars'_Personal_Brand_Promote_Consumers'_brand_love_A_mediation_model_of_global_brand_equity
https://www.researchgate.net/publication/337854721_How_does_consumers'_Perception_of_Sports_Stars'_Personal_Brand_Promote_Consumers'_brand_love_A_mediation_model_of_global_brand_equity
https://www.researchgate.net/publication/337854721_How_does_consumers'_Perception_of_Sports_Stars'_Personal_Brand_Promote_Consumers'_brand_love_A_mediation_model_of_global_brand_equity
https://www.researchgate.net/publication/337854721_How_does_consumers'_Perception_of_Sports_Stars'_Personal_Brand_Promote_Consumers'_brand_love_A_mediation_model_of_global_brand_equity
https://doi.org/10.1016/j.jretconser.2019.102012

